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	100 Great Marketing Ideas (100 Great Ideas), 9780462099422 (0462099423), Marshall Cavendish Limited, 2010


	IF YOU PICKED this book up, you are probably looking for some

	new ideas. You might be a marketer yourself, you might be an

	entrepreneur or small business person, or you might just want to be

	able to drop in a few good ideas at the next meeting. This book will

	help with any of those aims.





	Marketing is, above everything else, about creating profi table

	exchanges. The exchanges should be profi table for both parties—

	fair trade always makes both parties better off, otherwise why would

	people trade at all? What we are aiming to do is offer products (which

	includes services, of course) that don’t come back, to customers who

	do come back. One of the basic concepts of marketing is customer

	centrality—in any question involving marketing, we always start

	with looking at what the customer needs. This does not, of course,

	mean that we are some kind of altruistic, charitable organization:

	we don’t GIVE the customer what he or she needs, we SELL the

	customer what he or she needs. Note that we defi ne needs pretty

	broadly, too—if a woman needs chocolate, or a man needs a beer,

	we are there to ensure that they do not have to wait long. Most of

	the ideas in this book offer you ways of improving the exchange

	process, by encouraging more of it or by making the exchanges

	more profi table.





	Marketing goes further than this, though. Marketing is also

	concerned with creating a working environment, with managing

	the exchange between employer and employee for maximum

	gain for both parties. In service industries, employees are a major

	component of what people are buying—the chef and waiters in a

	restaurant, the stylists in a hair salon, the instructors in a fl ying

	school. Some of the ideas in the book are about internal marketing:

	keeping employees on board and motivated is perhaps the most

	important way you have of developing competitive edge.
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Apple Training Series: Mac OS X Support Essentials (2nd Edition)Peachpit Press, 2008
The only Apple-certified book on supporting Mac OS X 10.5 Leopard, this  comprehensive reference takes support technicians and Mac aficionados  deep inside the new operating system, covering everything from  installation to networking technologies, and more. Following the  learning objectives of the Apple Certified Support Professional exam,  the...

		

Endocrine Secrets, 6eSaunders, 2013

	with a question-and-answer format that's conversational and easy to read.

	
		Zero in on key information with bulleted lists, mnemonics, practical tips from prominent endocrinologists, and "Key Points" boxes that provide a concise overview of important board-relevant content.
	
		Quickly...



		

The Toaster Project: Or a Heroic Attempt to Build a Simple Electric Appliance from ScratchPrinceton Press, 2011

	Where do our things really come from? China is the most common answer, but Thomas Thwaites decided he wanted to know more. In The Toaster Project, Thwaites asks what lies behind the smooth buttons on a mobile phone or the cushioned soles of running sneakers. What is involved in extracting and processing materials? To answer these...





	

80X86 IBM PC and Compatible Computers: Assembly Language, Design, and Interfacing Volumes I & IIPrentice Hall, 2002

	Praised by experts for its clarity and topical breadth, this visually appealing, one-stop source on PCs uses an easy-to-understand, step-by-step approach to teaching the fundamentals of 80x86 assembly language programming and PC architecture. Offering users a fun, hands-on learning experience, it uses the Debug utility to show what action the...


		

Get It, Set It, Move It, Prove It: 60 Ways To Get Real Results In Your OrganizationProductivity Press, 2004
If you seek to produce measurable results in your organization, this book is for you. It provides practical and useful methods that you can use immediately and points out habits you should avoid. Get It, Set It, Move It, Prove It is about getting real results and being able to prove them.

The distinct feature of this book is the...


		

Authentication and Access Control: Practical Cryptography Methods and ToolsApress, 2020

	The advent of the Internet has allowed for many services and applications, most

	notably in communications between users, servers, and devices. Unfortunately,

	this has led to many security challenges and problems. Recent examples include

	password leakage on large social network sites and defacement of websites. It is,

	therefore,...
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