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	E-Commerce Power: How the Little Guys are Building Brands and Beating the Giants at E-Commerce, 9781631950582 (1631950584), Morgan James Publishing, 2021

	
		In E-Commerce Power, Jason G. Miles shares a practical framework for starting and scaling a profitable e-commerce brand in the age of Amazon. 

		E-Commerce Power is filled with encouragement, practical advice, tips, strategies, proven online marketing methods - all organized to help online entrepreneurs. Plus a terrific collection of interviews, including:

		

			
				Mike Brown - Death Wish Coffee (pg. 21)
	
				Zac Martin - Yellow Hammer Tools (pg. 48)
	
				Alex Shirley-Smith - Tentsile (pg. 60)
	
				?Lisa and Jared Madsen - Madsen Cycles (pg. 78)
	
				?Ashley Turner, Farmbox Direct (pg. 94)
	
				?Cinnamon Miles, Pixie Faire (pg. 126)
	
				?Daniel Leake, Catfish Sumo (pg. 168)
	
				?Atulya Bingham, The Mud Home (pg. 214)


		In E-commerce Power You Get:

		

			
				Page X (Introduction): An explanation of how most e-commerce sellers fail.
	
				Page XIV (Introduction): A practical framework that explains how to scale up an e-commerce business for even the most novice reader called the E-commerce Flywheel.
	
				Page XX (Introduction): 16 common e-commerce models.
	
				Page XXi (Introduction): The niche brand model & why it's so powerful.
	
				Page 2: Goal setting scientific outcomes.
	
				Page 4: The Corridor Principle applied to e-commerce.
	
				Page 5: The Paul Hawken Goal Setting System.
	
				Page 6: The Mike Pettigrew Goal Setting System.
	
				Page 7: The Eliyahu Goldratt Goal Setting System.
	
				Page 8: The Tony Robbins Goal Setting System.
	
				Page 9: The Ikigai Goal Setting System.
	
				Page 9: The Harvard If/Then Goal Setting System.
	
				Page 10: The Jordan Peterson Future Authoring Goal Setting System.
	
				Page 11: 20 Questions To Help You Identify Your E-commerce Goals.
	
				Page 17: The Iceberg Framework for creating a powerful brand.
	
				Page 19: The Invisible Aspects of a powerful brand.
	
				Page 23: Over 25 brand promises you can make (pick one).
	
				Page  24: 24 brand archetypes you can use to create a powerful e-commerce brand.
	
				Page 35: 8 commons strategies for selecting a valuable brand name.
	
				Page 55: How to engineer social adoption.
	
				Page 73: Paul Hawken's 7 Product Brainstorming Questions.
	
				Page 86: The As-Is Product Audit & The Idea Audit.
	
				Page 101: 13 Pricing Principles to help optimize your profit.
	
				Page 134: 9 ways to improve your product photography.
	
				Page 164: Defensive Marketing explained.
	
				Page 175: 9 Mountains Of Traffic (understanding the major sources of traffic).
	
				Page 200: Traffic Stacking strategies.
	
				Page 212: What Jeff Walker taught us about product launches.
	
				Page 226: The 5 Mindsets of an e-commerce manager.
	
				Page 232: Robert Kiyosaki's 5 Core Business Concepts. 
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Clinical Pediatric Neurology: A Signs and Symptoms ApproachSaunders, 2005
"If you intend to write an accessible review covering a specialized area of medicine, this book should be the paradigm. It is the sort of book that is widely sought but seldom found. Fenichel's survey of childhood neurology is concise, accurate, provides extensive coverage of the field, and is salted with pearls of wisdom.'" - Pediatric...

		

Network Security Through Data Analysis: Building Situational AwarenessO'Reilly, 2014

	
		Traditional intrusion detection and logfile analysis are no longer enough to protect today’s complex networks. In this practical guide, security researcher Michael Collins shows you several techniques and tools for collecting and analyzing network traffic datasets. You’ll understand how your network is used, and what...



		

Microsoft Visual C++ .NET Step by Step - Version 2003Microsoft Press, 2003
Teach yourself the latest version of Visual C++--and begin developing for  Microsoft .NET—one step at a time. This practical, hands-on tutorial expertly  guides you through the fundamentals—from writing managed code to running and  debugging your first .NET-based applications and XML Web services. Work at your  own pace through...





	

Configuring Symantec AntiVirus Corporate EditionSyngress Publishing, 2003
At some time in the last 15 years many of us blinked, and upon opening our eyes
we found the world on the verge of becoming one large network. Public and
private networks were interconnected both far and near, and now in your corner
of this interconnected puzzle, virus protection for the network has become
your...

		

Microsoft Office Access 2003 Professional ResultsMcGraw-Hill, 2003
Become more productive right away using the hands-on directions and targeted information in this innovative how-to reference. Loaded with to-the-point techniques, this complete resource provides insightful answers to common questions as quickly as you can turn its pages. Use Access as a key data management tool. Design databases and program...

		

Advances in the Economics of Information SystemsIdea Group Publishing, 2004
Advances in the Economics of Information Systems provides a wide perspective on the issues related to applications of economics to information systems area. From grid computing to online auctions, the reader can find novel uses of economics tools in understanding concepts related to the use of technology at the firm level. IT professionals will...
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