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Praise for Buying Trances
    
    "The genius of Joe Vitale has never shone brighter. This thoroughly documented and easy-to-read book is the first of its kind. Vitale gives you the keys to their minds. All you have to do is turn the keys. They said 'yes' to you long before you said a word and they were begging to buy from you shortly after you uttered your first sentence. Buying Trances is an exciting ride to the edge of the mind. His finest work to date."
    -Kevin Hogan, author, The Psychology of Persuasion and Covert Hypnosis
    
    "This book maps marketing's final frontier-the customer's mind-and exposes the buying trance. Frankly, this may be the smartest marketing book ever written."
    -Dave Lakhani, coauthor, Persuasion: The Art of Getting What You Want
    
    "As with all of Vitale's books, there are magical secrets chucked out like a mad Vegas poker dealer on every page. Not only will you learn to put people into buying trances with this book, the act of reading it will put you in a trance and force you to master it."
    -Mark Joyner, #1 bestselling author, The Irresistible Offer: How to Sell Your Product or Service in 3 Seconds or Less
    
    "Vitale's expertise in hypnotic marketing combined with his extensive research challenges the reader on many different levels. He forces you to delve deeper into the benefits of creating a buying atmosphere and a trance-like desire on the part of your prospect. I found this an absolutelyfascinating book."
    -Joseph Sugarman, President, BluBlocker Corporation
    
    "Buying Trances is not your run-of-the-mill marketing book. It's an exceptionally well-written, well thought out, high-level work that gives the reader unique insights into how to capture a prospect's attention. Cutting-edge stuff that is a must for every serious marketer to absorb and implement."
    -Robert Ringer, author, To Be or Not to Be Intimidated?: That Is the Question
    
    "Vitale's understanding of how and why people think and act like they do is remarkable. Byunscrambling complex ideas and explaining them in simple language, he reveals how to fashion messages that will turn people into compulsive buyers of our products and services. Now we can take control and create the buying trance. It's a totally refreshing and very effective approach to hugely profitable sales and marketing!"
    -Winston Marsh, veteran Australian marketer
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Domain-Specific Languages (Addison-Wesley Signature Series (Fowler))Addison Wesley, 2010

	When carefully selected and used, Domain-Specific Languages (DSLs) may simplify complex code, promote effective communication with customers, improve productivity, and unclog development bottlenecks. In Domain-Specific Languages, noted software development expert Martin Fowler first provides the information software...
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The Traveling Photographer: A Guide to Great Travel PhotographyRocky Nook, 2013

	Traveling and photography is a perfect match, but photographers are often disappointed that their images fail to meet the quality of their artistic aspirations. This book combines theoretical information, practical advice, and helpful suggestions for taking better pictures while traveling, whether you are on a local trip, enjoying your annual...
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More Cooking Innovations: Novel Hydrocolloids for Special DishesCRC Press, 2018

	
		Hydrocolloids are among the most commonly used ingredients in the food industry. They function as thickeners, gelling agents, texturizers, stabilizers, and emulsifiers, and have applications in the areas of edible coatings and flavor release. This book More Cooking Innovations: Novel Hydrocolloids for Special Dishes...
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Gastrointestinal Endoscopy in the Cancer PatientJohn Wiley & Sons, 2013

	This book is a full colour, highly clinical multi-media atlas focusing on the role diagnostic and therapeutic endoscopy plays in the management of patients with cancer. Conveniently split into sections for each part of the GI tract, each section will follow a consistent structure. With 400 high-quality images and in addition, 21...
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Advances in Modeling and Design of Adhesively Bonded SystemsJohn Wiley & Sons, 2013

	The book comprehensively charts a way for industry to employ adhesively bonded joints to make systems more efficient and cost-effective


	Adhesively bonded systems have found applications in a wide spectrum of industries (e.g., aerospace, electronics, construction, ship building, biomedical, etc.) for a variety of purposes....
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Windows 8.1 BibleJohn Wiley & Sons, 2014

	Welcome to Windows 8.1 Bible. If you’re familiar with Windows, you might know that the Windows operating system has existed for over two decades. In that time, it has transformed in many ways as computer hardware has changed dramatically.

	

	Windows 8.1 is the latest edition in the Windows family and builds on the...
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