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Proven guerrilla marketing tactics specifically designed for consultants
Jay Conrad Levinson’s Guerrilla Marketing revolutionized the way marketers do business by defying the conventional wisdom that effective marketing means spending big bucks. He devised highly successful marketing strategies that rely on creativity, imagination, and energy–instead of money–to get the job done. Now, Guerrilla Marketing for Consultants applies the power of guerrilla marketing to the hypercompetitive business of consulting.    

"Wow! If you’re the sort of person who tells someone how to build a watch when they ask you what time it is, this is the book for you. No baloney, essential, useful hands-on advice for anyone who’s serious about being a consultant."
    –Seth Godin, author of Free Prize Inside    

"Great consultants don’t just talk about marketing, they do it–every day. That’s why they win. Follow the marketing advice in this book, and you’ll outsell, outperform, and outlast your competitors." 
    –Jeffrey Fox, marketing consultant and author of How to Become a Marketing Superstar    

"Mike McLaughlin and Jay Levinson are two of the smartest, street-savvy marketers around. Guerrilla Marketing for Consultants distills their collective wisdom into a practical field guide, chock-full of practical tips and tactics." 
    –Harry Mills, author of The Rainmaker’s Toolkit and Artful Persuasion     

       About the Author


   JAY CONRAD LEVINSON is Chairman of Guerrilla Marketing International, a consulting firm serving large and small businesses worldwide. He is the creator of the Guerrilla series, the best-selling marketing series ever published. Levinson is a former vice president and creative director at J. Walter Thompson and Leo Burnett Advertising.


    MICHAEL W. McLAUGHLIN is a Principal with Deloitte Consulting, and has over twenty years of consulting experience. He has worked with clients in businesses of every size, from small start-ups to some of the world’s highest-profile companies. McLaughlin has sold and delivered more than $300 million in consulting services in his career, and he knows what works in the market and what doesn’t.       
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UNIX for DummiesFor Dummies, 2004
Understand the UNIX shell, go online with new browser options, and get things  done. So you’re using UNIX these days? Sure, it can be a little tricky, but this  friendly guide will lead you through all its peculiarities. Soon you’ll  understand the GNOME and KDE desktops, know the secret names of your Web files,  Samba with the file...
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Lonely Planet Discover Spain (Lonely Planet Travel Guide)Lonely Planet, 2011

	Experience the Best of Spain

	

	The Alhambra, La Rioja’s vineyards, the Sagrada Familia – we’ve selected the most iconic sights and incredible places so you can enjoy the real Spain with the minimum of fuss.

	

	Highlights reveal the must-see attractions and unbeatable experiences...
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Pro Unity Game Development with C#Apress, 2014

	In Pro Unity Game Development with C#, Alan Thorn, author of Learn Unity for 2D Game Development and experienced game developer, takes you through the complete C# workflow for developing a cross-platform first person shooter in Unity. C# is the most popular programming language for experienced Unity developers, helping them...
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Elephant in the Room: How Relationships Make or Break the Success of Leaders and OrganizationsJossey-Bass, 2011

	A systematic look at how relationships determine the success of leaders and their enterprises, along with tools to help strengthen and change them


	Since time immemorial, relationships have determined the fate of leaders. But today they are more critical to success than ever. No longer can leaders count on long time horizons...
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Web Security, Privacy and Commerce, 2nd EditionO'Reilly, 2002
The [bookmark: idx1]World Wide Web has changed our world. More than half the people in the United States now use the Web on a regular basis. We use it to read today's news, to check tomorrow's weather, and to search for events that have happened in the distant past. And increasingly, the Web is the focus of the 21st century...
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The Complete Idiot's Guide to Google Chrome and Chrome OSAlpha, 2010

	You may know When Dinosaurs Ruled the Earth as a goofy humans-coexisting-withdinosaurs
	movie from the 1970s. However, in technology circles, “When Dinosaurs
	Ruled the Earth” refers to a grim humans-coexisting-with-mainframes story from
	the 1970s. I refer, of course, to IBM and its brontosaurus-size computers (called...
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