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	THE NEW YORK TIMES AND USA TODAY BESTSELLER!


	The secret to successful word-of-mouth marketing on the social web is easy: BE LIKEABLE.


	A friend's recommendation is more powerful than any advertisement. In the world of Facebook, Twitter, and beyond, that recommendation can travel farther and faster than ever before.


	Likeable Social Media helps you harness the power of word-of-mouth marketing to transform your business. Listen to your customers and prospects. Deliver value, excitement, and surprise. And most important, learn how to truly engage your customers and help them spread the word.


	Praise for Likeable Social Media:


	Dave Kerpen's insights and clear, how-to instructions on building brand popularity by truly engaging with customers on Facebook, Twitter, and the many other social media platforms are nothing short of brilliant.

	Jim McCann, founder of 1-800-FLOWERS.COM and Celebrations.com


	Alas, common sense is not so common. Dave takes you on a (sadly, much needed) guided tour of how to be human in a digital world.

	Seth Godin, author of Poke the Box


	Likeable Social Media cuts through the marketing jargon and technical detail to give you what you really need to make sense of this rapidly changing world of digital marketing and communications. Being human — being likeable — will get you far.

	Scott Monty, Global Digital Communications, Ford Motor Company


	Dave gives you what you need: Practical, specific how-to advice to get people talking about you.

	Andy Sernovitz, author of Word of Mouth Marketing: How Smart Companies Get People Talking
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Macs All-in-One Desk Reference For Dummies (Computer/Tech)For Dummies, 2008
Welcome to the wonderful world of the Mac! Whether you’ve just decided to switch from Windows or you’ve been using a Mac for awhile and want to take advantage of all its bells and whistles, Macs All-in-One Desk Reference For Dummies is the perfect guidebook to Mac land.
    You probably already know that Macs were made for...
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Virtualization for Security: Including Sandboxing, Disaster Recovery, High Availability, Forensic Analysis, and HoneypottingSyngress Publishing, 2008
One of the biggest buzzwords in the IT industry for the past few years, virtualization has matured into a practical requirement for many best-practice business scenarios, becoming an invaluable tool for security professionals at companies of every size. In addition to saving time and other resources, virtualization affords unprecedented means for...
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Access 2003 VBA Programmer's Reference (Programmer to Programmer)Wrox Press, 2004
Its power and short learning curve have made Access Microsoft’s leading consumer relational database management system for desktop applications. VBA lets you tap more of that power, responding to application level events, displaying forms and reports, manipulating toolbars, and much more.
In this book, a crack team of programmers...
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The Basics of Chemistry (Basics of the Hard Sciences)Greenwood Press, 2003
Written for students beginning a formal study of chemistry, this volume encompasses many different topics in and approaches to introductory chemistry. Chapters are devoted to topics such as the atom, elements and the periodic table, bonding, equilibrium and kinetics, solutions, acids and bases, and chemical reactions. Several chapters discuss broad...

	[image: ]	[image: ][image: Introduction to Forestry and Natural Resources]

Introduction to Forestry and Natural ResourcesAcademic Press, 2013

	Introduction to Forestry and Natural Resources presents a broad overview of the profession of forestry. The book details several key fields within forestry, including forest health, economics, policy, utilization, and forestry careers. Chapters deal specifically with forest products and harvesting, recreation, wildlife habitats, tree...
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Microsoft Visual C# .NET 2003 UnleashedSams Publishing, 2004
Microsoft Visual C# .NET 2003 Unleashed is a comprehensive reference and learning guide for the .NET Framework, using C# as the instructional language. You will be exposed to everything from low-level information on the Garbage Collector to advanced concepts like creating applications that use Enterprise Services,...
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