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	Marketing to the Social Web: How Digital Customer Communities Build Your Business, 9780470410974 (0470410973), John Wiley & Sons, 2009
An updated and expanded Second Edition of the popular guide to social media for the business community    

    Marketers must look to the Web for new ways of finding customers and communicating with them, rather than at them. From Facebook and YouTube to blogs and Twitter-ing, social media on the Internet is the most promising new way to reach customers. Marketing to the Social Web, Second Edition helps marketers and their companies understand how to engage customers, build customer communities, and maximize profits in a time of marketing confusion. Author and social media guru Larry Weber describes newly available tools and platforms, and shows you how to apply them to see immediate results and growth.    

    Rather than broadcast messages to audiences, savvy marketers should encourage participation in social networks to which people want to belong, where dialogue with customers, and between customers, can flourish. Networking sites like MySpace, Facebook, and even Flickr are the perfect forums for this dialog; this book shows you how to tap into this new media.    

    In addition to the tools and tactics that made Marketing to the Social Web a critical hit among marketers, this Second Edition includes three entirely new chapters that cover recent changes in the field. These new chapters explain how Facebook will monetize its business and one day surpass Google; how companies can measure the influence and effectiveness of their social media campaigns; and how marketing to mobile social media will grow into an effective practice in the near future.    

    Marketing must reach out into new forms, media, and models. Marketing to the Social Web, Second Edition presents an exceptional opportunity to use these new tools and models to reach new markets, even in today's fragmented media environment.    

       About the Author
   

Larry Weber has spent the last three decades building global communications companies, including Weber Shandwick Worldwide and the W2 Group. He is also the founder and Chairman of the Massachusetts Innovation and Technology Exchange, the nation's largest interactive advocate association.
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Windows 7 for Seniors QuickStepsMcGraw-Hill, 2011

	Most of my friends and acquaintances are seniors, as I am, and I have spent a
	fair amount of time helping them get comfortable with computers in general
	and Windows 7 in particular. This book is written for them in a voice without
	jargon using relevant examples in clear, step-by-step instructions. This book
	zeroes in on only the most...


		

Computer Fundamentals and Programming in COxford University Press, 2013

	It provides a thorough understanding of the subject and its applications. The book begins with an introduction to the basic features of a digital computer, number systems and binary arithmetic, Boolean algebra and logic gates, software, operating systems, and the internet. A major part of the book provides a detailed coverage of programming...


		

Programming Perl (3rd Edition)O'Reilly, 2000
Perl is a powerful interpreted programming language that  has matured steadily since it first appeared in 1988.  The first edition of this book, Programming Perl, hit the shelves in 1990, and was quickly adopted as the  undisputed Bible of the language. Since then, Perl  has grown with the times, and so has this book.  Programming...




	

Film Music: A Very Short Introduction (Very Short Introductions)Oxford University Press, 2010

	Film music is as old as cinema itself. Years before synchronized sound became the norm, projected moving images were shown to musical accompaniment, whether performed by a lone piano player or a hundred-piece orchestra. Today film music has become its own industry, indispensable to the marketability of movies around the world.
...


		

Adobe Acrobat X Classroom in a BookAdobe Press, 2011

	Adobe® Acrobat® X is an essential tool in today’s electronic workflow. As in
	earlier versions, you can use Acrobat Standard or Acrobat Pro to convert
	virtually any document to Adobe Portable Document Format (PDF), preserving
	the exact look and content of the original, complete with fonts and graphics.
	Additionally,...


		

Sage Timeslips For DummiesFor Dummies, 2014

	Let Sage Timeslips For Dummies show you how to turn your time into money


	If you run a business that bills for its time, it’s time you looked into Sage Timeslips and all it can do for you. This practical and friendly guide will help you get to know the Timeslips interface, set up templates for your business,...
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