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	Marketers are always looking to make their communications more personal, more targeted, and more relevant. Mobile is arguably the most personal, targeted, and relevant marketing channel available.


	Mobile devices provide individuals with almost instant access to friends and family, location-based information, productivity tools, entertainment, and all the benefits of accessing the Internet from almost anywhere. If you’re responsible for marketing a business or organization, making sure your marketing campaigns find their way on to mobile devices is one of the most important jobs you have.


	This book shows you how to create and run engaging mobile marketing campaigns using today’s mobile technology. We explain the opportunities and strategies you need to reach mobile consumers and get them to engage. We show you how to deliver mobile messages including SMS, MMS, and mobile e-mail.


	Because your prospects and customers have to opt in for you to deliver mobile messages to them, this book explains how to build a quality mobile opt-in list full of subscribers who reward your mobile marketing efforts. We also show you how to create great mobile Internet sites, mobile applications, advertising campaigns, and social media interactions.


	This book also shows you how to take advantage of voice by creating voice campaigns and how to enable your customers to make purchases on their phones through mobile commerce and point-of-sale campaigns.


	Mobile marketers are subject to many legal requirements and industry guidelines, and many mobile marketing campaigns require carrier approval. This book shows you how to adhere to professional standards, follow the rules, and get through the processes involved in setting up your campaigns.


	Mobile marketing has the ability to provide you with all kinds of great data on your customers and prospects, including their location data, so we include tips and ideas for using mobile tracking reports and analytics to improve your strategy and increase your sales.
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Increase Your Influence at Work (Worksmart Series)AMACOM, 2010

	People who know how to influence others in the office enjoy a greater measure of control over their work lives and advance their careers more rapidly than others. But what many don't know is that the mysterious quality known as influence can be learned and developed by anyone. Readers will discover how to develop the most important...


	[image: ]	[image: ][image: Brad's Sure Guide to SQL Server Maintenance Plans (DBA Handbooks)]

Brad's Sure Guide to SQL Server Maintenance Plans (DBA Handbooks)Red gate, 2010

	Millions of SQL Server instances run in the offices of small and medium-sized organizations and there are many "accidental" DBAs out there whose job it is to maintain them. Often, they find that they don't have the knowledge, experience, or critically the time, to perform the correct level of maintenance on their SQL Server...
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OpenOffice.org for DummiesFor Dummies, 2003
Start using this free and easy productivity suite today
Draft and print documents, design cool presentations, create detailed spreadsheets, and more     

Ready to leave your other Office? Open this friendly guide and find out how OpenOffice.org opens up your options! You can collect your thoughts in Writer documents, crunch numbers with...
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The Audience Experience: A Critical Analysis of Audiences in the Performing ArtsIntellect, 2013

	The Audience Experience identifies a momentous change in what it means to be part of an audience for a live arts performance. Together, new communication technologies and new kinds of audiences and audience research have transformed the expectations of performance, and The Audience Experience explores key trends in the...
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Mac OS X Power HoundO'Reilly, 2004
You're about to gain insight into Mac OS X, an elegant operating system with Formula One power under the hood. This book is like your pit crew, helping you find easier, faster, and better ways of using the Finder, the Dock, the assortment of programs that come with Mac OS X, and a bunch of programs that don't. And if you want to become your own...
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Designing Component-Based ApplicationsMicrosoft Press, 1998
In the late 1990s, the widespread availability of low-cost computers and  access to global connectivity have fueled the demand for a new kind of  application: the highly distributed application. Highly distributed applications are used  by extremely large numbers of people around the world who are connected  to many application and data servers...
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