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	When I started HubSpot in June 2006 with my business partner, Dharmesh Shah, our experiences with marketing agencies led us to almost entirely avoid working with them. In fact, we designed our original business model around selling our marketing software directly to end customers, and developed an internal marketing team that would not be dependent on agency assistance. Our decision to circumvent marketing agencies did not result from questioning their skills or capabilities, but rather from their failure to acknowledge the impending shifts in consumer behavior.


	I felt as though many marketing agencies were, and still are, trying to cling onto the Mad Men marketing methodology. They want to sit in richmahogany corner offices with 21-year-old scotch on ice, and brood over their grandiose and flowery advertisement campaigns. They rely too heavily on traditional outbound marketing techniques, such as television advertisements and cold calling, which allow them to safely distance themselves from the nitty-gritty operations side of marketing and direct contact with the end consumer. However, the detached Don Drapers of the marketing world cannot simply rely on creating deep and lofty brand awareness campaigns any longer.


	Build a disruptive marketing agency for the modern age


	The marketing services industry is on the cusp of a truly transformational period. The old guard, rooted in tradition and resistant to change, will fall and new leaders will emerge. Hybrid marketing agencies that are more nimble, tech savvy, and collaborative will redefine the industry. Digital services will be engrained into the DNA and blended with traditional methods for integrated campaigns. The depth, versatility, and drive of their talent will be the cornerstones of organizations that pursue a higher purpose. The Marketing Agency Blueprint is a practical and candid guide that presents ten rules for building such a hybrid agency.


	The new marketing agency model will create and nurture diverse recurring revenue streams through a mix of services, consulting, training, education, publishing, and software sales. It will use efficiency and productivity, not billable hours, as the essential drivers of profitability. Its value and success will be measured by outcomes, not outputs. Its strength and stability will depend on a willingness to be in a perpetual state of change, and an ability to execute and adapt faster than competitors. The Marketing Agency Blueprint demonstrates how to:

	
		Generate more qualified leads, win clients with set pricing and service packages, and secure more long-term retainers
	
		Develop highly efficient management systems and more effective account teams
	
		Deliver greater results and value to clients



	This is the future of the marketing services industry. A future defined and led by underdogs and innovators. You have the opportunity to be at the forefront of the transformation.
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Current-Mode Analog Nonlinear Function Synthesizer StructuresSpringer, 2013

	This book is dedicated to the analysis and design of analog CMOS nonlinear function synthesizer structures, based on original superior-order approximation functions. A variety of analog function synthesizer structures are discussed, based on accurate approximation functions. Readers will be enabled to implement numerous circuit functions with...
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Essentials of Online payment Security and Fraud Prevention (Essentials Series)John Wiley & Sons, 2010

	Doing business online is no longer an oddity, but the norm, and
	companies desiring to remain competitive have to maintain
	some form of online presence. Doing business online means a
	company has to be able to efficiently, reliably, and securely take payments
	from consumers and other merchants. This book is written to
	provide the...
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Dictionary of Celtic Mythology (Oxford Paperback Reference)Oxford University Press, 1994
The Celts were one of the great founding civilizations of Europe and the first North European people to emerge into recorded history, producing a vibrant labyrinth of mythological tales and sagas that have influenced the literary traditions of Europe and the world.

     The first A-Z reference of its kind, Dictionary of Celtic Mythology...




	[image: ][image: Inside Flash™]

Inside Flash™New Riders Publishing, 2001
This is a unique book. A unique approach. To a unique  technology. Coders and creatives are both drawn to this thing called Flash, each  riffing in different directions off the same tool.

Inside Flash is a world of  information, ranging from foundation knowledge, to...
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Communications and Networking: 13th EAI International Conference, ChinaCom 2018, Chengdu, China, October 23-25, 2018, Proceedings (Lecture Notes of ... and Telecommunications Engineering)Springer, 2019

	The book constitutes the refereed proceedings of the 13th EAI International Conference on Communications and Networking, held in October 2018 in Chengdu, China. The 71 papers presented were carefully selected from 114 submissions. The papers are organized in topical sections on wireless communications and networking, next...
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Learning Perforce SCMPackt Publishing, 2013

	A comprehensive guide to the world's leading enterprise configuration management system


	Overview

	
		Master the use of P4V - the Perforce Visual Client
	
		Get into the Perforce mindset for seamless use in your daily work
	
		Grasp key concepts and learn how to apply them for proper...







	





©2021 LearnIT (support@pdfchm.net) - Privacy Policy
