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The Internet: An Ethnographic ApproachBerg Publishers, 2000
An examination of Internet culture and consumption. The Internet is increasingly shaping, and being shaped by, users' lives. From cybercafes to businesses, from middle class houses to squatters settlements, the authors have gathered material on subjects as varied as personal relations, commerce, sex and religion. Websites are also analyzed as new...

		

Movie Greats: A Critical Study of Classic CinemaBerg Publishers, 2008
Why are some films regarded as classics, worthy of entry into the canon of film history? Which sorts of films make the cut and why? Movie Greats questions how cinema is ranked and, in doing so, uncovers a history of critical conflict, with different aesthetic positions battling for dominance.
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The Fashion Business: Theory, Practice, Image (Dress, Body, Culture Series)Berg Publishers, 2000
This book derives from a series of lectures organised by Kingston University in collaboration with the Italian manufacturer retailer MaxMara. The lectures, entitled ‘Perspectives in Fashion’, were launched in 1994 to explore emerging themes in the history and theory of fashion, with the objective of considering them in the context of...





		

Mobile Communications: An Introduction to New Media (Berg New Media Series)Berg Publishers, 2009

The cellphone has achieved a global presence faster than any other form of information and communication technology. A global multi-billion dollar industry, this small, mundane device is now an intrinsic part of our everyday life.

 

This communications medium has had an immense social and cultural impact and...
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