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Building an On Demand Computing Environment with IBM : How to Optimize Your Current Infrastructure for Today and TomorrowMaximum Press, 2004
This author describes the three components of the on  demand business model so you can understand how your business can benefit and  how you can evolve your current computing infrastructure to achieve the  flexibility vital to this era.

In October 2002, IBM launched a new corporate-wide strategy called...


		

Understanding IBM Workplace Strategy and Products: Featuring Lotus WorkplaceMaximum Press, 2005
IBM's vision for the future of collaborative computing is realized in this guide to implementing the IBM Workplace for IT managers. An overview of the key product lines that implement the IBM Workplace vision, including Lotus Workplace, WebSphere Portal, Lotus Notes and Domino, and WebSphere Everyplace is also provided. 

The purchase of...

		

101 Ways to Promote Your Web Site: Filled with Proven Internet Marketing Tips, Tools, Techniques, and Resources to Increase Your Web Site TrafficMaximum Press, 2004
The key to a web site’s success is its ability to entice surfers to stop at that site, absorb what it offers, and return at a later date. This guide provides tools such as templates, checklists, and forms as well as proven techniques such as using e-mail, links, and online advertising to increase the number of initial users and repeat...






		

XML-Based Integration Using XA-Suite: Unifying Applications and Data in Today's e-Business WorldMaximum Press, 2004
In order for a business to thrive in today’s dynamic world, its computing infrastructure must enable the secure flow of information—not only within the business but also with suppliers and customers. However, many of today’s computing infrastructures suffer from “information chaos” and are unable to support this...


		

Exploring IBM eServer iSeries: The Instant Insider's Guide to IBM's Popular Mid-Range ServersMaximum Press, 2003
This updated guide to the eServer iSeries of computers from IBM provides an overview and comprehensive reference to the latest models, options, disk storage equipment, printers, and tape drives. It addresses such business issues as lease versus purchase, maintenance strategies, cost justification, and office ergonomics. This resource also includes...

		

Exploring IBM eServer zSeries and S/390 Servers: See Why IBM's Redesigned Mainframe Computer Family Has Become More Popular than Ever!Maximum Press, 2003
Considered the bible of the IBM zSeries and S/390 world, this new edition closely examines the role large computers will play in the new century. All the new hardware models and operating system products—Linux, VSE, MVS, VM, AIX, and Open Edition—are now available for the zSeries and are fully explained, as are critical business issues...





		

101 Internet Businesses You Can Start from Home: How to Choose and Build Your Own Successful e-BusinessMaximum Press, 2006
Communicating with customers and other businesses has changed dramatically over the past century. It started with print, then radio, television, phone, and fax, and now all of us are operating in the fastest medium yet—the Internet. The future is bright for businesses that utilize the Net as a primary medium of communication and sales....

		

Exploring IBM eServer pSeries: The Instant Insider's Guide to IBM's Family of UNIX ServersMaximum Press, 2003
The eServer pSeries is IBM’s strategic family of UNIX computers. This updated overview and reference discusses the latest pSeries models, options, disk storage, printers, tape drives, UNIX operating system enhancements, e-business software, displays, network stations, and much more. Also addressed are business issues such as leasing versus...

		

3G Marketing on the Internet, Seventh Edition: Third Generation Internet Marketing Strategies for Online SuccessMaximum Press, 2006
For businesses that are either planning to launch a new e-business or increase the profits of an existing one, this book provides techniques and methods to increase effectiveness and growth. Approaches to viewing a company's foundation introspectively through products, services, branding, target markets, online objectives, and budget are discussed,...





		

101 Ways to Promote Your Tourism Business Web Site (101 Ways series)Maximum Press, 2008
Full of practical, proven techniques and step-by-step strategies, this informative resource teaches internet tourism businesses how to attract visitors and convert them into paying customers. With a design that allows each chapter to stand on its own, the book provides easy and immediate implementation...

		

101 Ways to Promote Your Web Site (101 Ways series)Maximum Press, 2008
There are millions of Web sites, selling millions of products on the Internet every day, and they are all competing for viewers; many of them are competing for the same viewers you are! How do you get the results you’re looking for? When asked if they are marketing on the Internet, many people and organizations say, “Yes, we have a Web...

		

101 Ways to Promote Your Web Site (101 Ways series)Maximum Press, 2010

	
		With hundreds of proven tips, tools, and techniques, this freshly updated edition explains how to make the most of the latest Web 2.0 trends and techniques such as RSS, blogs, podcasting, and mobile marketing for online success. Entrepreneurs, corporate marketing managers, small business owners,...
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