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	Advances in Electronic Marketing, 9781591403210 (1591403219), Idea Group Publishing, 2005
There are many challenges facing organizations today as they incorporate electronic marketing methods into their strategy. Advances in Electronic Marketing examines these challenges within three major themes: the global environment, the strategic/technological realm, and the buyer behavior of online consumers. Each chapter raises important issues, practical applications, and relevant solutions for the electronic marketer. Advances in Electronic Marketing not only addresses Internet marketing and the World Wide Web, but also other electronic marketing tools, such as geographic information systems, database marketing, and mobile advertising. This book provides researchers and practitioners with an updated source of knowledge on electronic marketing methods. 

       About the Author
 Dr. Irvine Clarke III is an Associate Professor of Marketing at James Madison University teaching International Marketing and Marketing Management. He received his B.S.B.A. in Marketing from the University of Richmond and his M.B.A. and Ph.D. from Old Dominion University. Prior to joining JMU, he held the Freede Endowed Professorship of Teaching Excellence at Oklahoma City University. His current research, in international marketing and marketing technology, has been published in the Journal of International Marketing, International Marketing Review, Industrial Marketing Management, Journal of Marketing Education, Marketing Education Review, Journal of Internet Commerce, and the Journal of the Academy of Marketing Science. Dr. Clarke has taught at locations in Canada, England, France, Germany, Malaysia, Mexico, Singapore and the People's Republic of China. He has 15 years of public and private sector organizational experience in various marketing areas. He currently serves on the editorial review boards of International Marketing Review, Journal of Marketing Education, Health Marketing Quarterly; also serving as section editor for Marketing Education Review and abstracts editor for The Journal of Personal Selling & Sales Management.
Dr. Theresa B. Flaherty is an Associate Professor of Marketing at James Madison University where she teaches Strategic Internet Marketing and Integrated Marketing Communications. Prior to this position, she was an Assistant Professor of Marketing and a member of the e-commerce faculty at Old Dominion University. She also taught marketing management and marketing research classes at the University of Kentucky where she earned her Ph.D. Dr. Flaherty, a Certified eMarketing Associate, has work experience at JBI Customized Computer Solutions, California University of Pennsylvania's Entrepreneurial Assistance Center and Mon Valley Renaissance Program, IBM, and Service Corporation International. Dr. Flaherty has appeared in journals such as The Journal of Internet Commerce, Industrial Marketing Management, International Marketing Review, The Journal of Personal Selling and Sales Management, Central Business Review, and The Journal of Marketing Education. Dr. Flaherty serves as the Society for Marketing Advances Director of Placement Services, Peer Reviewer for MERLOT (Multimedia Educational Resources for Learning and Online Teaching), and is the Principles of Marketing Section Editor for The Electronic Teaching Resources of Marketing Education Review. 
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Medical Technologies in Neurosurgery (Acta Neurochirurgica Supplement)Springer, 2006

	This Acta Neurochirurica supplement distills the accomplishments of the Joint Convention of the Academia Eurasania Nuerochirurgica and the German Academy of Neurosurgery held in Bamberg, Germany from Sept. 1-3 2005. The main focus is "Medical Technologies for Neurosurgery," including: imaging, image processing, robotics, workflow...


		

Intelligent Vehicle Technologies: Theory and ApplicationsSociety of Automotive Engineers, 2001
Written by the leading experts in the field - from both industry and academia - Intelligent Vehicle Technologies provides in-depth information on a range of key IV elements such as intelligent sensors, vehicle control, navigation, and communications systems.
Packed with practical examples and applications, this book focuses not only on the...


		

An Inconvenient Death: How the Establishment Covered Up the David Kelly AffairHead of Zeus, 2018

	
		The death of Dr David Kelly in 2003 is one of the the strangest events in the 21st century. This scrupulous scientist, an expert on weapons of mass destruction, was caught up in the rush to war in Iraq and in the pressure of those around Tony Blair to provide evidence that Saddam Hussein was producing chemical weapons. Kelly seemed...






	

The Bartender's Best Friend: A Complete Guide to Cocktails, Martinis, and Mixed DrinksJohn Wiley & Sons, 2002

	The ultimate companion for mixing drinks and tending bar


	Whether entertaining at home or working the bar at a popular club, a good bartender wants people to enjoy their drinks–and The Bartender’s Best Friend makes it easy! With A-to-Z coverage, this definitive guide presents an alphabetical listing of every drink...


		

jQuery 2.0 Animation Techniques: Beginner's GuidePackt Publishing, 2013

	Bring your websites to life with animations using jQuery


	Overview

	
		Get going with jQuery's animation methods and build a toolkit of ready-to-use animations using jQuery 2.0
	
		Over 50 detailed examples on different types of web page animations
	
		Create both simple and complex...



		

A+ Certification Training Kit, Second Edition (IT-Training Kits)Microsoft Press, 2000
Welcome to the A+ Certification Training Kit. This technology-based training kit is intended to provide the user with the skills necessary for A+ Certification. It is a study of the computer—its hardware and software—from its earliest beginnings, through the advent of the mainframe and personal computers, up to present-day...
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