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	Brands That Rock: What Business Leaders Can Learn from the World of Rock and Roll, 9780471455172 (0471455172), John Wiley & Sons, 2003
"Reading Brands That Rock is like attending business school, where classes on customer loyalty, consumer behavior, and branding are taught by Mick Jagger, Elton John, Steven Tyler, and Madonna."

      –Tommy Hilfiger, Designer      

Cadillac and The Rolling Stones. Victoria’s Secret and Madonna. Wal-Mart and KISS. What could these corporate brands and legendary rock bands have in common? Fans–devoted customers who not only display long-term buying loyalty and an insatiable appetite for spending, but evangelize to others the reasons for their adoration.      

Today’s competitive times demand that retailers and manufacturers alike identify new ways to attract and retain customers. But few venture far from what their competitors have attempted. Brands That Rock takes you on a bold leap into the world of rock and roll and reveals how great companies can turn customers into fans with the same marketing strategies used by some of the biggest rock stars in history.       

Like the one-hit wonders of the music world, most brands come and go, failing to survive pricing and advertising onslaughts from competitors. Why? Most successful rock stars will tell you that achieving cultural icon status depends on creating emotional connections with fans–be it a music group, a retailer, or a brand of coffee.      

Brands That Rock highlights strategies for developing deep connections between brands and people that are used by many of today’s biggest and longest-lived rock groups, including:      

	Building brand loyalty one fan group at a time
	Staying fresh in the marketplace while staying true to your core strength
	Evolving at a rate that doesn’t alienate current customers
	Focusing on the entire brand experience
	Exuding energy and passion to command respect and grab attention


Even the most popular customer service programs can’t transform customers into fans–it’s the personality of a brand that resonates in the marketplace. If you want to increase market share, enhance brand longevity, or get your brand on stage and keep it rocking for years to come, this book shows you how.     

       About the Author
   

ROGER BLACKWELL is a Professor of Marketing at the Fisher College of Business at The Ohio State University, as well as President of Blackwell Associates, a consulting firm that advises Fortune 500 companies on consumer trends, strategy, e-commerce, and global business. He has authored over twenty books, including Consumer Behavior, Ninth Edition, From the Edge of the World, From Mind to Market, and Customers Rule!. For more information, please visit www.rogerblackwell.com.


      TINA STEPHAN is President of BTR Consulting, a firm specializing in branding and marketing services, and an associate with Roger Blackwell Associates. She has collaborated on seven other books, including From Mind to Market and Customers Rule!. Please visit www.brandsthatrock.com for more information.       
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Programming iOS 5: Fundamentals of iPhone, iPad, and iPod touch DevelopmentO'Reilly, 2012

	With the advent of version 2 of the iPhone system, Apple proved they could do a remarkable thing — adapt their existing Cocoa computer application programming framework to make applications for a touch-based device with limited memory and speed and a dauntingly tiny display. The resulting Cocoa Touch framework, in...


		

Foundations and Novel Approaches in Data Mining (Studies in Computational Intelligence)Springer, 2005
Data-mining has become a popular research topic in recent years for the treatment of the "data rich and information poor" syndrome. Currently, application oriented engineers are only concerned with their immediate problems, which results in an ad hoc method of problem solving. Researchers, on the other hand, lack an understanding of the...

		

Mathematics for Informatics and Computer Science (ISTE)John Wiley & Sons, 2010

	How many ways do exist to mix different ingredients, how many chances to win a gambling game, how many possible paths going from one place to another in a network ? To this kind of questions Mathematics applied to computer gives a stimulating and exhaustive answer. This text, presented in three parts (Combinatorics, Probability, Graphs)...





	

Coder to Developer: Tools and Strategies for Delivering Your SoftwareSybex, 2004
No one can disparage the ability to write good code. At its highest levels, it is an art. But no one can confuse writing good code with developing good software. The difference—in terms of challenges, skills, and compensation—is immense.

Coder to Developer: Tools and Strategies for Delivering Your Software helps you...


		

Meditation For Dummies (Book and CD edition)For Dummies, 2006
"An easy-to-follow yet comprehensive introduction to the practice of meditation."

    —John Gray, author of Men Are from Mars, Women Are from Venus    

Research has proven that meditation relaxes the body, calms the mind, reduces stress, and enhances overall health and well-being. Whether you're new to meditation...


		

Practical Rust Web Projects: Building Cloud and Web-Based ApplicationsApress, 2021

	
		Go beyond the basics of Rust and build web and serverless cloud applications. The applications explained in this practical book include web sites, RESTful APIs, a real-time web chat application, and frontend application with WebAssembly. Each chapter is organized in the following format: what this kind of application looks...
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