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	HTML5 Advertising, 9781430246022 (1430246022), Apress, 2012

	Web advertising is changing. What was once a predominantly Flash-based medium is making the switch to HTML5, with the benefit of a plug-in free environment giving a larger audience for ads, and better integration with the page they are featured on. We live in a time where marketers, designers, and developers are confused as to what they can and can’t do on different devices, browsers, and operating systems. What better way to finally make sense of it all, than by stepping through the entire campaign process on your own terms?

	

	HTML5 Advertising will educate you on the whole digital advertising process from start to finish, and help you take advantage of new HTML5 features such as canvas, CSS3 animations, DOM events, audio and video, and offline storage. You'll also learn how to get around discrepancies in browser support with JavaScript and polyfills. You will be provided with tips and tricks to better optimize content across screens and make the most successful campaign with the lightest footprint possible, which is especially important when deploying to mobile devices. This book:

	
		Takes you through the advertising campaign process with HTML5 from design to delivery
	
		Provides in-depth knowledge into the digital advertising landscape and the HTML5 specification
	
		Communicates tips and tricks coming from Flash and ActionScript to HTML5, CSS3 and JavaScript.



	HTML5 Advertising equips you with the knowledge to attack cutting-edge, rich media projects with confidence and scale, while also learning the essentials to communicate to internal and external clients. HTML5 is here whether you like it or not, so why not jump in early and head down the path of building the future.


	What you’ll learn

	
		How to work with web standards within the digital advertising desktop and mobile landscape
	
		Understand new HTML5 features like SVG, web fonts, device orientation, offline storage and tracking, geolocation, canvas, drag-n-drop, webGL and video
	
		Create, encode and deliver device and browser agnostic video for HTML5
	
		Create interactive and dynamic advertisements for HTML5 compliant browsers
	
		Deploy to mobile devices, both in application and mobile web environments
	
		Optimize your creatives and provide graceful failovers when needed with debugging tips
	
		Understand the entire digital advertising campaign process from end to end



	Who this book is for


	HTML5 Advertising is for the designer/developer transitioning from Flash & Actionscript to web standards (HTML5, CSS3 and JavaScript). It’s ideal for someone who is ready to move beyond his/her current skillset and get a jumpstart on developing with the emerging standard. It’s for designers and developers tired of not reaching the full audience on Apple iOS platforms and browsers where Flash can’t run. While the industry is swiftly progressing towards the new standard, Digital Advertising with HTML5 is an excellent choice for developers and designers who enjoy learning useful tips and shortcuts that they can apply in their professional life. It’s an exceptional choice for the creative or technology director craving to improve the skillsets of an entire team or department.
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Novel Algorithms and Techniques in Telecommunications and NetworkingSpringer, 2011

	
		
			This book includes the proceedings of the 2008 International Conference on Telecommunications and
		
			Networking (TeNe).
		


		
			TeNe 08 is part of the International Joint Conferences on Computer, Information, and Systems Sciences,
		
			and Engineering (CISSE 08)....



		

RFID for the Optimization of Business ProcessesJohn Wiley & Sons, 2008
Prof. Elgar Fleisch, ETH Zürich and University of St. Gallen:
    "A comprehensive, clear and practical introduction for RFID designers."    

    Prof. Rolf Jansen, Faculty of Logistics, Dortmund University:    

    "The book comprehensively deals with the topic in a solution-oriented way, expertly conveying...


		

C++ How to Program (8th Edition)Prentice Hall, 2011

	Welcome to the C++ computer programming language and C++ How to Program, Eighth
	Edition! This book presents leading-edge computing technologies, and is particularly appropriate
	for inroductory course sequences based on the curriculum recommendations of
	two key professional organizations—the ACM and the IEEE.
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Engineering StatisticsJohn Wiley & Sons, 2010

	Montgomery, Runger, and Hubele provide modern coverage of engineering statistics, focusing on how statistical tools are integrated into the engineering problem-solving process.  All major aspects of engineering statistics are covered, including descriptive statistics, probability and probability distributions, statistical test and...


		

Advances in Computer and Information Sciences and EngineeringSpringer, 2008


	This book includes Volume I of the proceedings of the 2007 International Conference on Systems,

	Computing Sciences and Software Engineering (SCSS). SCSS is part of the International Joint Conferences

	on Computer, Information, and Systems Sciences, and Engineering (CISSE 07). The proceedings are a set

	of rigorously reviewed...

		

Getting Started with Oracle Data Integrator 11g: A Hands-on TutorialPackt Publishing, 2012

	The May 26, 2011 edition of the Economist magazine cites a report by the the McKinsey Global Institute (MGI) about data becoming a factor of production, such as physical or human capital. Across the industry, enterprises are investing significant resources in harnessing value from vast amounts of data to innovate, compete, and reduce...
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