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Most people have experienced an automated speech-recognition system when calling a company. Instead of prompting callers to choose an option by entering numbers, the system asks questions and understands spoken responses. With a more advanced application, callers may feel as if they're having a conversation with another person. Not only will the system respond intelligently, its voice even has personality.
The Art and Business of Speech Recognition examines both the rapid emergence and broad potential of speech-recognition applications. By explaining the nature, design, development, and use of such applications, this book addresses two particular needs:

	Business managers must understand the competitive advantage that speech-recognition applications provide: a more effective way to engage, serve, and retain customers over the phone.
	Application designers must know how to meet their most critical business goal: a satisfying customer experience. 


Author Blade Kotelly illuminates these needs from the perspective of an experienced, business-focused practitioner. Among the diverse applications he's worked on, perhaps his most influential design is the flight-information system developed for United Airlines, about which Julie Vallone wrote in Investor's Business Daily: "By the end of the conversation, you might want to take the voice to dinner." 

If dinner is the analogy, this concise book is an ideal first course. Managers will learn the potential of speech-recognition applications to reduce costs, increase customer satisfaction, enhance the company brand, and even grow revenues. Designers, especially those just beginning to work in the voice domain, will learn user-interface design principles and techniques needed to develop and deploy successful applications. The examples in the book are real, the writing is accessible and lucid, and the solutions presented are attainable today. 

About the Author

Blade Kotelly is the Creative Director of Interface Design for SpeechWorks International, a leading provider of automated speech-recognition software products and services. In addition to United Airlines, he has worked on applications for Apple Computer, E*TRADE, McKesson, Fidelity Investments IBG, FedEx, and others. A frequent conference speaker and university lecturer, Blade has had his work and ideas featured by The New York Times, The Washington Post, The Wall Street Journal, the BBC, and National Public Radio.
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Software Test Automation (ACM Press)Addison Wesley, 1999
You can't just buy an automated testing tool and expect to improve your organization's testing process without some real effort, at least that is what the authors of Software Test Automation argue. Written for any test manager or engineer, this practical-minded guide shows the right way to automate testing to bring down costs and improve...
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Creating Blogs with JekyllApress, 2016

	Learn to create your own blog using the Jekyll static site generator. You’ll start with a simple template, add new features to it, automate any maintenance, attach social sharing, and begin writing. By the end of Creating Blogs with Jekyll, you will be able to create custom blogs with Jekyll, update the content with ease, and...
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QuickBooks 2006: The Missing ManualPogue Press, 2005
f your company is ready to minimize paperwork and maximize productivity, control spending and boost sales, QuickBooks 2006 can help you make it happen--but only if you know how to use it. And it doesn't come with a manual. Lucky for you, there's QuickBooks 2006: The Missing Manual, the comprehensive, up-to-date...
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Blog MarketingMcGraw-Hill, 2005
What if you could listen to millions of people--customers, employees, competitors, partners, even the media--as they candidly discuss your company, your products, and your advertising? And what if you were able to use this real, up-to-the-minute feedback to determine exactly what your customers want and how to improve your business...
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Delphi 6 Developer's Guide (With CD-ROM)Sams Publishing, 2001
Borland(r) Delphi 6 Developer's Guide is a new edition of the #1 best-selling Delphi book by authors Steve Teixeira and Xavier Pacheco. Steve and Xavier are of the winners of the Delphi Informant Reader's Choice Award for both Delphi 4 Developer's Guide and Delphi 5 Developer's Guide.

Borland(r) Delphi 6 Developer's...
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Head First AjaxO'Reilly, 2008
Ajax is no longer an experimental approach to website development, but the key to building browser-based applications that form the cornerstone of Web 2.0. Head First Ajax gives you an up-to-date perspective that lets you see exactly what you can do -- and has been done -- with Ajax. With it, you get a highly practical, in-depth, and...
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