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	Blog Marketing, 9780072262513 (0072262516), McGraw-Hill, 2005
What if you could listen to millions of people--customers, employees, competitors, partners, even the media--as they candidly discuss your company, your products, and your advertising? And what if you were able to use this real, up-to-the-minute feedback to determine exactly what your customers want and how to improve your business exponentially? Sound too good to be true? Then you haven’t tapped into the power of the blog.

In Blog Marketing, leading blogging consultant Jeremy Wright explains how and why companies of all types blog and reveals strategies for effectively interacting with customers. You’ll find out how authentic feedback from customers can lead to potential new marketing strategies, innovative new product ideas, and new concepts that will completely transform your business. 

Get an exclusive look at some phenomenally successful companies currently taking advantage of blogs including Microsoft, Sun Microsystems, Google, Disney, General Motors, and others, and find out how you can reap the rewards in your own organization. 

Blog Marketing is filled with real-world examples of how blogging can  

	Extend company branding 
	Create positive experiences with your customers 
	Provide real feedback on your company and its products 
	Transform the way your company does business 
	Simplify a variety of project management tasks 
	Impact the bottom line 


The business world is undergoing profound changes, redefining marketing, public relations, and customer communications. If you aren’t inviting this change into your own business--and keep in mind, your competitors are--then the writing is on the wall. No matter what your business, blogging is essential to your success, both now and in the future. 

Revolutionize your business with the power of the blog

Today, tens of millions of bloggers are communicating on the Internet about companies, products, trends, and much more. Don’t miss out on the conversation! Blog Marketing explains how blogs are amazingly cost-effective tools for making business decisions based on actual customer feedback and market intelligence. So get on the blog wagon! 

Find out how…

	GM runs new concepts by customers and invites feedback on their popular FastLane blog--one of today’s top 500 blogs 
	The Disney Channel uses blogs to streamline internal communication and increase their engineering team’s efficiency 
	Microsoft product development teams look for blog feedback before making significant changes to applications  
	Boeing used blogs to gather customer feedback while developing the new 787 Dreamliner
    “I can offer you no greater advice than to read and study this book as if your corporate life depends upon it. Because it does.”  —From the foreword by Dave Taylor, publisher, The Intuitive Life Business Blog

    


About the Author
Jeremy Wright is an author and business consultant with a passion for blogging, communications, time management, and anything else that makes people's lives easier. He has spoken at dozens of conferences and worked with a wide range of companies -- from Fortune 500s to home-based businesses -- to understand the power of blogging and online marketing. His blog, Ensight.org, is read by more than 250,000 people every month.
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Mastering Microsoft SQL Server 2005Sybex, 2006
The Comprehensive Resource for SQL Server 2005 Administrators, Consultants, and Developers    

    

    Whether you're a systems administrator, database application developer, or IT consultant, you'll quickly ratchet up your knowledge of Microsoft SQL Server 2005 with this thorough and comprehensive guide. Light...


		

Machine Learning Paradigms: Advances in Data Analytics (Intelligent Systems Reference Library, 149)Springer, 2018

	
		This book explores some of the emerging scientific and technological areas in which the need for data analytics arises and is likely to play a significant role in the years to come. At the dawn of the 4th Industrial Revolution, data analytics is emerging as a force that drives towards dramatic changes in our daily lives, the...



		

Grid Computing For Developers (Programming Series)Charles River, 2005
Learn the Future of Computing Today!
Many industry analysts believe that Grid computing will be the next big wave in technology. It is so promising that major technology companies such as IBN, Microsoft, Oracle, and Sun are allocating significant quantities of resources for Grid research and development. A Developer’s Guide to Grid...





	

MEAN BlueprintsPackt Publishing, 2016

	Key Features

	
		Build six optimum end-to-end web applications using the M.E.A.N stack
	
		Follow the advanced Angular.js 2 application structure to build more scalable and maintainable apps
	
		Integrate an authorization system into your application and reuse existing code from projects

...

		

How to Do Everything with Your Pocket PC and Handheld PCMcGraw-Hill, 2000
Take full advantage of all the features your Pocket PC and Handheld PC have to offer with the help from this easy-to-follow guide. Wherever you go, stay up-to-date with your e-mail, appointments, to-do lists, and contact data. Connect to the Internet, create documents using the Pocket Office programs, share information with other handheld devices,...

		

Testing .NET Application Blocks   First EditionMicrosoft Press, 2005
This guide presents recommendations on how to test .NET application blocks during their development life cycle, during customization, and during their integration with an application. The recommended process can be easily used no matter what software development life cycle you use to develop, customize, and integrate these...
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