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	Art and Technology of Entertainment Computing and Communication takes a blue sky research perspective on the field of interactive media for entertainment computing. Adrian David Cheok argues that entertainment as an end-product is useful for interactive play, however it is also a powerful tool for learning and communication and it is also a key driver for the development of information technology. This book explores the future of entertainment technologies used for communication and describes quantum step research. It will inform and inspire readers to create their own radical inventions and innovations that are not incremental, but which break through ideas and non-obvious solutions. One of the main explorations is the examination of how new forms of computer interaction can lead to radical new forms of technology and art for entertainment computing. Art and Technology of Entertainment Computing and Communication is an informative and inspirational text for students and the next generation of researchers. It’s main aim is to provide information that will hopefully help change the world and society for the better, through new modes of entertainment and communication. Academics, researchers, engineers, game designers, and interaction designers, will find the content both interesting and valuable. Entertainment is the "engine" to inspire people and drive innovation in interactive digital media design. The pioneer of the field, Prof. Adrian David Cheok, takes you on an exciting tour of the future shaped by the Entertainment Technologies. Hiroshi ISHII, Muriel R. Cooper Professor of Media Arts and Sciences, MIT Media Laboratory.
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How Cool Brands Stay Hot: Branding to Generation YKogan Page, 2013

	Generation Y (13-29 year olds) are the most marketing savvy and advertising critical generation ever. Three times the size of the previous Generation X, they have a much bigger impact on society and business. But what drives them and how do you develop the right brand strategies to reach this critical generation? How Cool Brands Stay...
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Face to Face: Rick Sammon's Complete Guide to Photographing PeopleO'Reilly, 2008

	
		In this beautifully illustrated book, travel and adventure photographer Rick Sammon introduces the proven techniques he uses to make extraordinary photographs of people around the world. You'll find important tips and strategies for engaging your subject and setting up the shoot, along with techniques for shooting in a variety of...
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Learn Corona SDK Game DevelopmentApress, 2013

	Corona SDK is one of the most popular app and game mobile development platforms in the world, and Learn Corona SDK Game Development walks you through creating a full-featured Corona game from scratch to the App Store.


	You'll learn Lua basics (the foundation of Corona), how to add and manipulate graphics, and how to use...
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Easy Adobe Photoshop Elements 4 (Que's Easy Series)Que, 2005
Don't let your pictures sit inside your digital camera! Show  them off, with the help of Easy Photoshop Elements 4. This  steps-with-pictures, task-oriented book leverages the built-in ease  of Adobe Photoshop Elements X by showing you how to get the  impressive results you want most, with no fuss and bother. You'll...
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Success with Microsoft Dynamics CRM 4.0: Implementing Customer Relationship Management (Expert's Voice)Apress, 2008

	Success with Microsoft Dynamics CRM 4.0: Implementing Customer Relationship Management is aimed at readers who are interested in understanding how to successfully implement Microsoft Dynamics CRM 4.0 within their projects. It is intended as an implementation roadmap for the business and technical representatives leading or engaged in...
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Starting Out with Java: From Control Structures through Objects (5th Edition)Pearson Education, 2012

	NOTE: You are purchasing a standalone product; MyProgrammingLab does not come packaged with this content. If you would like to purchase both the physical text and MyProgrammingLab search for ISBN-10: 0132989999/ISBN-13: 9780132989992. That package includes ISBN-10: 0132855836/ISBN-13: 9780132855839 and...
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