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	Everyone encounters statistics on a daily basis. They are used in proposals, reports, requests, and advertisements, among others, to support assertions, opinions, and theories. Unless you’re a trained statistician, it can be bewildering. What are the numbers really saying or not saying? Better Business Decisions from Data: Statistical Analysis for Professional Success provides the answers to these questions and more. It will show you how to use statistical data to improve small, every-day management judgments as well as major business decisions with potentially serious consequences.


	Author Peter Kenny—with deep experience in industry—believes that "while the methods of statistics can be complicated, the meaning of statistics is not." He first outlines the ways in which we are frequently misled by statistical results, either because of our lack of understanding or because we are being misled intentionally. Then he offers sound approaches for understanding and assessing statistical data to make excellent decisions. Kenny assumes no prior knowledge of statistical techniques; he explains concepts simply and shows how the tools are used in various business situations.


	With the arrival of Big Data, statistical processing has taken on a new level of importance. Kenny lays a foundation for understanding the importance and value of Big Data, and then he shows how mined data can help you see your business in a new light and uncover opportunity.


	Among other things, this book covers:

	
		How statistics can help you assess the probability of a successful outcome
	
		How data is collected, sampled, and best interpreted
	
		How to make effective forecasts based on the data at hand
	
		How to spot the misuse or abuse of statistical evidence in advertisements, reports, and proposals
	
		How to commission a statistical analysis



	Arranged in seven parts—Uncertainties, Data, Samples, Comparisons, Relationships, Forecasts, and Big Data—Better Business Decisions from Data is a guide for busy people in general management, finance, marketing, operations, and other business disciplines who run across statistics on a daily or weekly basis. You’ll return to it again and again as new challenges emerge, making better decisions each time that boost your organization’s fortunes—as well as your own.


	What youÂ’ll learn

	
		How raw data are processed to obtain information, with known reliability, for the basis of decision making.
	
		What a statistical analysis can--and can't--do.
	
		Why certainty is illusive and how we can be misled by statistical results.
	
		The basics of probability, sampling, reliability, regression, distribution and other statistical techniques essential for decision making in all aspects of business.
	
		How to commission data gathering and processing in advance of big decisions



	Who this book is for


	The primary audience includes managers and professionals in business and industry who need to understand statistics to make or approve decisions, or to commission statistical investigations and assess their results. It's also for those who want to understand how statistics can be used to mislead or shroud the true facts. A secondary audience consists of students of disciplines that require some knowledge of statistics—economics, finance, political science, physics, biology, and more—as well as general readers who simply wish to have a more informed view of the daily dose of statistics offered up by news organizations, advocacy groups, and the government, among others.
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Handbook of Computer Vision and Applications, Volume 2Academic Press, 1999

	This handbook oers a fresh approach to computer vision. The whole vision process from image formation to measuring, recognition, or reacting is regarded as an integral process. Computer vision is understood as the host of techniques to acquire, process, analyze, and understand complex higher-dimensional data from our environment for scienti...
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Neoplasms of the Colon, Rectum, and Anus, Second EditionCRC Press, 2007

	Colorectal cancer is the second-leading cause of cancer-related death in the Western World. This Second Edition analyzes the genetics, mechanisms, and development of colorectal carcinoma and supplies the latest research and recommendations on the detection, treatment, and prevention of malignancies of the colon, rectum, and anus.
...
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Common Statistical Methods for Clinical Research with SAS Examples, Third EditionSAS Institute, 2010

	Aristotle, one of mankind’s greatest thinkers, rooted his basis of human understanding in the notion that universal phenomena can be explained through perception and rationalization. As such, Aristotle conjectured that a 10-pound object should fall through the air 10 times faster than a similar 1-pound object. This, and other intuitive...
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Rehumanize Your Business: How Personal Videos Accelerate Sales and Improve Customer ExperienceJohn Wiley & Sons, 2019

	
		Accelerate sales and improve customer experience

	
		Every day, most working professionals entrust their most important messages to a form of communication that doesn't build trust, provide differentiation, or communicate clearly enough. It's easy to point to the sheer volume of emails, text messages,...
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Fenaroli's Handbook of Flavor Ingredients, Sixth EditionCRC Press, 2009

	The Industry Standard for 38 Years


	Since publication of the first edition in 1971, Fenaroli’s Handbook of Flavor Ingredients has remained the standard reference for flavor ingredients throughout the world. Each subsequent edition has listed more flavor ingredients and allied...
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WebGL HotshotPackt Publishing, 2014

	Create interactive 3D content for web pages and mobile devices with this book and ebook


	Overview

	
		Simple, ready-to-use interactive 3D demonstrations and explanations for a variety of popular and innovative websites
	
		Detailed overview of how to build 3D environments including features such as...
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