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	Connected Marketing is a business book about the state of the art in viral, buzz and word-of-mouth marketing. Written by 17 experts working at the cutting edge of viral, buzz and word-of-mouth marketing, Connected Marketing introduces the range of scalable, predictable and measurable solutions for driving business growth by stimulating positive brand talk between clients, customers and consumers.

	

	Edited by marketing consultants Justin Kirby (Digital Media Communications) and Dr. Paul Marsden (Spheeris/London School of Economics), and with a foreword by Emanuel Rosen (author of the bestselling ‘Anatomy of Buzz’) Connected Marketing is a collaborative work written by 17 opinion-leading consultants and practitioners working at the cutting edge of viral, buzz and word of mouth marketing. Contributing authors to Connected Marketing are Stéphane Allard (Spheeris), Schuyler Brown (Buzz@Euro RSCG), Idil Cakim (Burson-Marsteller), Andrew Corcoran (Lincoln Business School), Steve Curran, (Pod Digital), Brad Ferguson (Informative), Justin Foxton (CommentUK), Graham Goodkind (Frank PR), Justin Kirby (Digital Media Communications), Paul Marsden (Spheeris), Liam Mulhall (Brewtopia), Greg Nyilasy (University of Georgia), Martin Oetting (ESCP-EAP European School of Management), Bernd Röthlingshöfer (Independent), Sven Rusticus (Icemedia), Pete Snyder (New Media Strategies) and Thomas Zorbach (vm-people).

	

	Connected Marketing shows how businesses can harness connectivity between clients, customers and consumers as powerful marketing media for driving demand.
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Object-Oriented Design and PatternsJohn Wiley & Sons, 2005

	This book is an introduction to object-oriented design and design patterns at an elementary level. It is intended for students with at least one semester of programming in an object-oriented language such as Java or C++.


	An object-oriented design text that's student oriented too!

	

	Now updated to reflect the...
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Functional and Object Oriented Analysis and Design: An Integrated MethodologyIGI Global, 2006

	Functional and Object Oriented Analysis and Design: An Integrated Methodology teaches students of information systems, software engineering, computer science and related areas how to analyze and design information systems using the FOOM methodology. FOOM combines the object-oriented approach and the functional (process-oriented) approach. It...
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Functional Programming Patterns in Scala and Clojure: Write Lean Programs for the JVMPragmatic Bookshelf, 2013

	Solve real-life programming problems with a fraction of the code that pure object-oriented programming requires. Use Scala and Clojure to solve in-depth problems with two sets of patterns: object-oriented patterns that become more concise with functional programming, and natively functional patterns. Your code will be more declarative, with...
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Advantage Database Server: The Official GuideMcGraw-Hill, 2003
Finally! The official guide to Advantage Database Server has arrived to help  you easily develop and deploy client/server applications. Manage large  quantities of data and access that data in a multiuser environment with  unbelievable speed. Learn how ADS gives you unparalleled reliability and data  integrity with little or no database...


	[image: ]	[image: ][image: The Business and Culture of Digital Games: Gamework and Gameplay]

The Business and Culture of Digital Games: Gamework and GameplaySage Publications, 2006
"Fusing digital technologies and cultural creativity, exploiting global networks of production and distribution with little regulation and embodying the liberal ideas of individual choice and agency, digital games seem to epitomize global post-industrial neo-liberal cultural products. Kerr finds reality a bit more complex. For all their...
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Database Benchmarking and Stress Testing: An Evidence-Based Approach to Decisions on Architecture and TechnologyApress, 2018

	
		Provide evidence-based answers that can be measured and relied upon by your business. Database administrators will be able to make sound architectural decisions in a fast-changing landscape of virtualized servers and container-based solutions based on the empirical method presented in this book for answering “what if”...
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