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	“In The Tipping Point, Malcolm Gladwell presents an important idea without any ‘how to.’ Now Bertrand Cesvet provides the ‘how to’ you need to create ‘Tipping Points’ for your business and success. This book is a compelling presentation of a powerful idea. This is how the new world will do business. Highly recommended if you care about your future.”


	Stewart Emery, coauthor of international best-seller Success Built to Last


	 


	“Ultimately, magic is unexplainable. Still, Conversational Capital provides the most insightful analysis of what makes our shows ring in the heart of fans.”


	Guy Laliberte, founder, Cirque du Soleil


	 


	“Like all great ideas, Conversational Capital is at its core simple: word-of-mouth momentum can be created, harnessed, and used to build consumer passion for a brand better and more cost-effectively than almost any other marketing medium.”


	Rupert Duchesne,CEO of Aeroplan


	 


	“Marketing is an art that Conversational Capital turns smartly into science. This book provides the complete prescription for getting consumers excited about your ideas.”


	Jim Champy, coauthor, Reenginering the Corporation, and author, Outsmart!


	 


	Embed into Your Products and Experiences the Ingredients that Drive Advocacy:

	
		
			Create products and services that consumers find truly significant

	
	
		
			Intensify consumption experiences to transform your brands into market leaders

	
	
		
			Don’t settle for serendipity: manage and control the word-of-mouth around your brand by manipulating eight powerful experience amplifiers

	



	For all the books that speak of the value of consumer advocacy, few indicate how to create it to begin with. Armed with a compelling set of examples from their own work in fostering leading brands, the authors reveal the triggers of word-of-mouth and a process to embedding them in your own products, helping you create stuff people love to talk about. From Bertrand Cesvet, chairman of Sid Lee, a leading purveyor of experiential design and communications services that leverages commercial creativity for breakthrough brands including Cirque du Soleil, adidas, and Red Bull.


	 


	1% of the proceeds from the royalties earned by the authors will be donated to the One Drop Foundation. The mission of the One DropTM Foundation is to fight poverty around the world by giving everyone access to safe water.
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Forecasting Oracle PerformanceApress, 2007
This book is a “how to” book filled with examples to transform theory and mathematics into something you can practically apply. You will learn how to use a variety of forecasting models, which will enable you to methodically:
	Help manage service levels from a business value perspective,
	Identify the risk of...
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Learning iOS Development: A Hands-on Guide to the Fundamentals of iOS ProgrammingAddison Wesley, 2013

	Covers iOS 7 and Xcode 5

	

	Learning iOS Developmentis the perfect first book for every new iOS 7 developer. It delivers  a complete foundation for iOS development, including an introduction to the Objective-C language, Xcode development tools, best-practice user interface development, and best practices for...
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Heuristic Search: Theory and ApplicationsMorgan Kaufmann, 2011

	Search has been vital to artificial intelligence from the very beginning as a core technique in problem solving. The authors present a thorough overview of heuristic search with a balance of discussion between theoretical analysis and efficient implementation and application to real-world problems. Current developments in search such as...
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Dams in Brazil: Social and Demographical Impacts (SpringerBriefs in Latin American Studies)Springer, 2018

	The book focuses on the human and social effects of the construction of hydroelectric dams in Brazil. It discusses themes such as forced migrations, how the families of the victims of the dams adapt to new living areas, the struggle of families with the relocation of their homes and the fact that they are neglected by builders and government....
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Managing and Using MySQL (2nd Edition)O'Reilly, 2002

Programmers have always put together software on their own time to "scratch their own itches." Until the 1990s, however, programmers lacked distribution mediums for mass marketing their creations. The Internet changed that and gave life to grass-roots software distribution philosophies that have challenged those of the software...
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Key Questions in Obstetrics and Gynaecology (Key Topics)CRC Press, 1999

	This is an essential revision aid for all trainee obstetricians. Comprising 360 MCQ's with cross-references to Key Topics in Obstetrics and Gynaecology, Second Edition, for the detailed background to the questions and their answers, this text will ensure a successful examination.


	Despite the recent changes in the Part 2...
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