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This new edition features four new chapters coverings topics such as how to select print media for your ads, how to create ads in the comfort of your own home, and how to advertise via the broadcast Fax and the internet. The book offers practical, field-tested techniques and insights into every major form of advertising such as newspaper ads, flyers, direct mail brochures, catalogs and audio ads. For the reader's ease, each form of advertising is covered in a single self-contained chapter. Detailed checklists and step-by-step instructions also make producing ads easy for the reader.   


       Find the right medium for your message--and your budget with

Praise for the First Edition 


"Mr. Hahn's background in an industry where the creative stretching of promotional budgets is a daily necessity serves well the reader of this book. His advice is both practical and imaginative, and delivered with wit as well as wisdom." --Andrew McNally III, Chairman of the Board, Rand McNally.

Getting the word out about your business has never been easier. The brand new edition of this comprehensive guide gives you complete practical coverage of today's major forms of advertising, including up-to-date information on the latest techniques using the Internet, desktop publishing, broadcast fax technology, and more. Accessible and easy-to-follow, it explains each method step-by-step--with concrete advice on planning, scheduling, budgets, creative issues, and production procedures to help you develop effective: Newspaper and magazine ads Flyers, brochures, invitations. Direct mail campaigns Catalogs Internet and Web site advertising. Telemarketing projects Audiovisual materials Convention and trade show promotions Publicity tools and techniques Much more   
       

About the Author


   FRED E. HAHN is an independent consultant with more than thirty-five years of experience in the advertising business. He is the founder and President of Hahn, Crane & Associates, an Evanston-based advertising agency whose clients have included divisions of CBS, the New York Times, and The Wall Street Journal. Contributors TOM DAVIS, BOB KILLIAN, and KEN MAGILL are all nationally known experts in their fields.       







	Comments

		


	[image: ]Add Your Comment
(HTML tags aren't allowed.)











	Amazing Books

	[image: ][image: Smart Antennas for Wireless Communications (Professional Engineering)]

Smart Antennas for Wireless Communications (Professional Engineering)McGraw-Hill, 2005
Smart antennas boost the power of a wireless network, saving energy and money and greatly increasing the range of wireless broadband. Smart Antennas is a rigorous textbook on smart antenna design and deployment.     

   A Complete Overview of the Basic Electromagnetics, Propagation, and Signal Processing Behind Smart...
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Phenomenology of PerceptionRoutledge, 2012

	First published in 1945, Maurice Merleau-Ponty’s monumental Phénoménologie de la perception signalled the arrival of a major new philosophical and intellectual voice in post-war Europe. Breaking with the prevailing picture of existentialism and phenomenology at the time, it has become one of the landmark works of...
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Web Service Contract Design and Versioning for SOAPrentice Hall, 2008

	The Ultimate Guide for Designing and Governing Web Service Contracts


	 


	For Web services to succeed as part of SOA, they require balanced, effective technical contracts that enable services to be evolved and repeatedly reused for years to come....
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The Domestic Cat: The Biology of its BehaviourCambridge University Press, 2014

	The most commonly kept domestic animal in the developed world, the cat has been a part of human life for thousands of years. Cats have been both worshipped and persecuted over this long period - either loved or hated for their enigmatic self-reliance and the subject of numerous myths and fables. Highlighting startling discoveries made over...
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175 Ways to Get More Done In Less TimeCornerStone Leadership Institute, 2000
Achieve all the goals you set for yourself with the help of this useful guide. The book is loaded with ways to get things done faster and better so you can accomplish more of your long-term goals.

Want to get things done faster so you can accomplish more of your long-term goals? Okay. We'd all like that to happen. But the question we...
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Color Atlas of Infective EndocarditisSpringer, 2005

	Infective endocarditis is a life-threatening diseasewith substantial

	morbidity and mortality (20% or more) despite

	improved techniques to aid diagnosis and modern antibiotics

	and surgical therapies. It affects individuals with

	underlying structural cardiac defects who develop bacteremia,

	often as a result of dental,...
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