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	When Hugh MacLeod was a struggling young copywriter living in a YMCA, he started to doodle on the backs of business cards while sitting at a bar. Those cartoons eventually led to a popular blog-gapingvoid.com-and a reputation for pithy insight and humor, in both words and pictures. MacLeod has opinions on everything from marketing to the meaning of life, but one of his main subjects is creativity. How do new ideas emerge in a cynical, risk-averse world? Where does inspiration come from? What does it take to make a living as a creative person? Ignore Everybody expands on MacLeod's sharpest insights, wittiest cartoons, and most useful advice. For example: -Selling out is harder than it looks. Diluting your product to make it more commercial will just make people like it less. -If your plan depends on you suddenly being "discovered" by some big shot, your plan will probably fail. Nobody suddenly discovers anything. Things are made slowly and in pain. -Don't try to stand out from the crowd; avoid crowds altogether. There's no point trying to do the same thing as 250,000 other young hopefuls, waiting for a miracle. All existing business models are wrong. Find a new one. -The idea doesn't have to be big. It just has to be yours. The sovereignty you have over your work will inspire far more people than the actual content ever will. After learning MacLeod's forty keys to creativity, you will be ready to unlock your own brilliance and unleash it on the world.
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CRC Handbook of Modern Telecommunications, Second EditionCRC Press, 2009
Addressing the most dynamic areas of the ever-changing telecommunications landscape, this new edition of the bestselling CRC Handbook of Modern Telecommunications once again brings together the top minds and industry pioneers in wireless communication networks, protocols, and devices. 

In addition to new discussions of...
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Building Financial Models (McGraw-Hill Finance & Investing)McGraw-Hill, 2009

	The ability to effectively create and interpret financial models is one of the most valued skills in corporate finance--from Wall Street to Main Street. Now, the acclaimed guide to designing, building, and implementing valuation projection models is fully revised and expanded to keep finance and accounting professionals competitive in...
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Pro Oracle Database 12c Administration (Expert's Voice in Oracle)Apress, 2013

	Pro Oracle Database 12c Administration is a book focused on results. Author Darl Kuhn draws from a well of experience over a decade deep to lay out real-world techniques that lead to success as an Oracle Database administrator. He gives clear explanations on how to perform critical tasks. He weaves in theory where necessary without...
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Brownian Motion CalculusJohn Wiley & Sons, 2008
    

    Brownian Motion Calculus presents the basics of Stochastic Calculus with a focus on the valuation of financial derivatives. It is intended as an accessible introduction to the technical literature. The sequence of chapters starts with a description of Brownian motion, the random process which serves as the basic driver...
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The Standard for Program ManagementProject Management Institute, 2006

	Provides a detailed understanding of program management. Updates to the Third Edition include: Program Life Cycle assigned its own chapter to provide details of the unique set of elements that make up the program management phase; highlights the full scope of program management and clarifies the supporting processes that complete the delivery...
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Gamification for Employee EngagementImpackt Publishing, 2014

	Strategize, design, and implement gamification to successfully engage your employees


	About This Book

	
		Learn how to successfully implement gamification for your employees
	
		Discover the benefits of gamification within the workplace and how it can enhance working relationships
	...







	





©2021 LearnIT (support@pdfchm.net) - Privacy Policy
