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A company’s workforce is its most valuable asset. It is the employees who translate an organization’s strategy into reality, who interact with consumers and who determine the corporate brand.

In this fully updated second edition, Nicholas Ind demonstrates how a participatory approach can enhance employee commitment, improve service standards and focus effort to deliver business goals. This can be achieved by building meaning, purpose and values into the organization to foster a culture of enthusiastic employee participation. This practical and inspirational book is about how organizations can empower and enthuse their employees to create ‘brand champions.’ These are these of Living the Brand:

	employees flourish in organizations where they identify with the brand;
	organizations flourish when the brand has relevance and creates meaning;
	purpose and values are not created, they exist—the issue is how well they are articulated and embedded;
	brand clarity creates freedom;
	brands come to life when the boundaries between the internal and external blur;
	stories and myths are important for sustaining brands;
	living the brand requires imagination.


With the use of original international case studies, Nicholas Ind discusses the insights and problems of articulating and then delivering brands through people. The book examines the nature of branding and why people have become such important definers of the brand. His conclusion is that both organizations and people need values—they are essential to well being and sense of worth.

 About the Author 

Nicholas Ind is a writer and brand consultant based in Scandinavia.  He is the author of a number of business books including The Corporate Image, Great Advertising Campaigns and The Corporate Brand.  He has also written a biography of Terence Conran.
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Java How to Program: Late Objects Version (8th Edition)Prentice Hall, 2009


	Welcome to the Java programming language and Java How to Program, Late Objects Version,

	Eighth Edition! This book is appropriate for introductory-level programming courses

	(commonly known as CS1 and CS2). It also provides substantial depth for those who already

	know how to program and want to learn Java.

	The Deitels’...
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ABC of Clinical HaematologyBlackwell Publishing Limited, 2002
This is a short volume which includes chapters on all areas of haematology written by people who deal with these diseases on a daily basis. The book provides descriptions of these diseases and describes the pathways involved in diagnosis and treatment. We have used full colour throughout and the book is heavily illustrated, using clinical material...
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Inspire!: Why Customers Come BackFT Press, 2009

	8 POWERFUL WAYS TO INSPIRE TODAY’S TOUGH CUSTOMERS IN TOUGH TIMES AND MAKE THEM STICK!


	 


	“With Jim Champy’s well-proven gift for keen management analysis, today’s essential notions of business...
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Core PHP Programming, Third EditionPrentice Hall, 2003
Core PHP Programming, Third  Edition is the authoritative guide to the new PHP 5 for experienced  developers. Top PHP developer Leon Atkinson and PHP 5 contributor/Zend Engine 2  co-creator Zeev Suraski cover every facet of real-world PHP 5 development, from  basic syntax to advanced...
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Spring Persistence -- A Running Start (Firstpress Books for Professionals by Professionals)Apress, 2009

	Published with the developer in mind, firstPress technical briefs explore emerging technologies that have the potential to be critical for tomorrow's industry. Apress keeps developers one step ahead by presenting key information as early as possible in a PDF of 150 pages or less. Explore the future through Apress with Spring...
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Microsoft Windows 2000 Professional Resource KitMicrosoft Press, 2000
Welcome to the Microsoft® Windows® 2000 Professional Resource Kit.

The Windows 2000 Professional Resource Kit consists of this guide and a compact disc (CD) containing tools, additional reference materials, and an online version of the Microsoft® Windows® 2000 Server Resource Kit Deployment Planning...
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