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	Search has changed everything. Search has become woven into our everyday lives, and permeates offline as well as online activities.


	Every business should have a search strategy. How a business appears online can impact consumer influence as much as if not more than offline advertising like TV commercials. A business's search strategy can have a dramatic impact on how consumers interact with that business.


	But even more importantly, search engine activity provides amazingly useful data about customer behavior, needs, and motivations. Accessing search data is like conducting focus groups with millions of people for free. Search isn't just for marketers and techies. It can provide valuable insight on business strategy and product strategy.


	Companies of all sizes – from startups to global enterprise level corporations, and even businesses without web sites – can benefit from understanding how consumers are searching for them and talking about them online, both as a powerful acquisition channel and a vast repository of market research.


	In this non-technical book forexecutives, business owners, marketers, and product managers, search engine strategy guru Vanessa Fox-who created Google's portal for site owners, Googgle Webmaster Central -explains what every marketer or business owner needs to understand about how search rankings work, how to use search to better understand your customers and attract new ones, how to develop a comprehensive search strategy for your business, and how to build execution of this strategy into the businesses processes. This isn't another book about paid search for advertisers. This book focuses on organic listings – the unpaid results that receive 86% of searcher clicks.

	
		Written by search engine guru Vanessa Fox, formerly Google's search engine strategy spokesperson and creator of Google Webmaster Central
	
		Explains from a businessperson's perspective how to develop a successful search engine strategy
	
		Shows how to use the easily accessible data from search engines to increase qualified traffic, better understand customers, and strengthen customer relationships
	
		Reveals how smaller companies can leverage search engine marketing to achieve parity with larger brands



	With this book in hand, every businessperson will have the knowledge and the tools to maximize the potential of search engine marketing to build a brand, draw new prospects, and generate sales.
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Cities Ranked and Rated: More than 400 Metropolitan Areas Evaluated in the U.S. and CanadaJohn Wiley & Sons, 2004

	Cities Ranked & Rated: Your Guide to the Best Places to Live in the U.S. & Canada provides timely facts and unbiased information on over 400 U.S. and 30 Canadian cities in an easy-to-access format. Whether you're mulling over the idea of relocating, trying to decide where to start out, or just curious about how your...
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Professional Team Foundation Server 2010 (Wrox Programmer to Programmer)Wrox Press, 2011

	OVER THE PAST DECADE, Microsoft has been creating development tools that have been designed
	for the ever - growing engineering teams of software developers, testers, architects, project managers,
	designers, and database administrators. In the Visual Studio 2010 line of products, there are tools
	for each team member to use to contribute...
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A Practical Approach to Compiler Construction (Undergraduate Topics in Computer Science)Springer, 2017

	This book provides a practically-oriented introduction to high-level programming language implementation. It demystifies what goes on within a compiler and stimulates the reader's interest in compiler design, an essential aspect of computer science. Programming language analysis and translation techniques are used in many software...
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How to Make People Like You in 90 Seconds or LessWorkman Publishing Company, 2000


	I first discovered the secrets of getting along with

	people during my career as a fashion and advertising

	photographer. Whether it was working with a single

	model for a page in Vogue or 400 people aboard a ship to

	promote a Norwegian cruise line, it was obvious that for

	me photography was more about clicking with people...
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Semiconductor Devices for High-Speed OptoelectronicsCambridge University Press, 2009
Providing an all-inclusive treatment of electronic and optoelectronic devices used in high-speed optical communication systems, this book emphasizes circuit applications, advanced device design solutions, and noise in sources and receivers. Core topics covered include semiconductors and semiconductor optical properties, high-speed circuits and...
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The 7 Triggers to Yes: The New Science Behind Influencing People's DecisionsMcGraw-Hill, 2007

	Introducing 7 scientifically proven ways to masterfully apply the skill of persuasion and get the results you want


	Everybody knows that the best way to persuade people to reach the “Yes” response is by using logic and reason, right? Wrong. According to the latest research in neuroscience, most people...
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