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Praise for Philip Kotler’s MARKETING INSIGHTS FROM A to Z
"There’s only one name in marketing: Phil Kotler. His latest may be his best–a summa that captures the best of his insights, as original today as when he first took pen in hand, forty years ago."
 –Tom Peters, author of In Search of Excellence and The Circle of Innovation 

"If you are going to buy one book by Philip Kotler, buy this one. In this accessible, current, and personality-filled read, you will get the most complete picture possible of what marketing today is all about."
 –Sergio Zyman, author of The End of Advertising as We Know It 

"This classic and highly respected thinker has brought together the most important ideas from old and new marketing under one cover–the Alpha and Omega of marketing books. Should be on the bookshelf of everybody practicing business today."
 –Don Peppers and Martha Rogers, PhD, Peppers and Rogers Group, coauthors of the bestselling The One to One Future: Building Relationships One Customer at a Time 

"What Peter Drucker is to management, Philip Kotler is to marketing. Kotler’s ideas are endlessly interesting, relevant, and ahead of the times."
 –Al Ries, Ries & Ries, author of The Fall of Advertising and the Rise of PR 

"This book could also be called Marketing Insight: From Genesis to Revelations because it is a bible of marketing truths–and it’s in plain English. The most important and enduring principles of marketing are presented with parables and such vivid examples that there are no excuses for anyone not to understand marketing."
 –Roger Blackwell, Professor of Marketing, Fisher College of Business, The Ohio State University, author of Customers Rule!     

       About the Author
   PHILIP KOTLER, known as "the Father of Modern Marketing," is the S. C. Johnson and Son Distinguished Professor of International Marketing at Northwestern University’s Kellogg School of Management, one of the premier marketing programs in the world. He is the author of twenty-five books and a consultant to nonprofit organizations and leading companies such as IBM, General Electric, Bank of America, AT&T, and Michelin.            
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Type 2 Diabetes: Cardiovascular and Related Complications and Evidence-Based Complementary TreatmentsCRC Press, 2018

	
		Approximately 29 million Americans are diagnosed with Type 2 diabetes annually. Of that number, only about 36 percent (10.44 million diabetes sufferers) achieve satisfactory medical outcomes and would need additional help?rarely available?to reliably control their glucose levels. Contrary to popular belief, although anti-diabetic...
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Advanced Microscopy in Mycology (Fungal Biology)Springer, 2015

	The aim of this volume is to describe the latest advances in microscopic methods, including integrated techniques, as applied to mycology. Each chapter will provide a brief overview of a particular microscopic method with associated advantages and limitations, the research questions that can be appropriately addressed using these microscopic...
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Financial Cybersecurity Risk Management: Leadership Perspectives and Guidance for Systems and InstitutionsApress, 2018

	
		Understand critical cybersecurity and risk perspectives, insights, and tools for the leaders of complex financial systems and markets. This book offers guidance for decision makers and helps establish a framework for communication between cyber leaders and front-line professionals. Information is provided to help in the analysis of...
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Mastering Python Regular ExpressionsPackt Publishing, 2014

	For Python developers, this concise and down-to-earth guide to regular expressions is all you need to gain vital new knowledge. From a theoretical overview to Python specifics, it explains everything in crystal clear language.


	Overview

	
		Explore the workings of Regular Expressions in Python
	...
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Red Hat Fedora Linux SecretsJohn Wiley & Sons, 2005
Learn how to release the full potential of Red Hat Fedora Linux and install the latest release of Fedora Core (FC4) with this comprehensive guide. Within these pages, you'll be privy to valuable secrets contained in FC4: yum, up2date, mandatory access control with Security Enhanced Linux, and improved device handling with udev. You'll go behind the...
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Consultative Selling: The Hanan Formula for High-Margin Sales at High LevelsAMACOM, 2003

	"For more than two decades, Consultative Selling(TM) has enabled sales professionals around the world to achieve unprecedented success by helping their clients make more profitable business decisions. The Seventh Edition gives you the tools to continue bringing superior results to 21st Century organizations--and take your own career to a...
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