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			This book has its origins in our shared interest in sensory marketing.
		
			It began in June 2006 with an idea for a research project at the Baltic
		
			Business School (BBS) at Kalmar University, Sweden. It was obvious
		
			to us that most marketers had long overlooked the signifi cance of the
		
			human senses in marketing, especially how different sense expressions
		
			such as scent, music, design, taste, and texture can help clarify
		
			the identity of a fi rm or a brand.
		


		
			Such sense expressions in marketing can be critical to an individual’s
		
			sensory experience of a brand or a service landscape, where by
		
			“service landscape” we mean the physical and virtual places in which
		
			a fi rm or brand is highlighted to create an image. We noticed that
		
			more and more fi rms had a growing interest in the signifi cance of the
		
			human senses in marketing, not just in terms of the sight sense often
		
			expressed through advertising and TV commercials.
		


		
			Of course, different sense expressions contribute to the image or
		
			mental conception an individual creates about a fi rm or a brand. Thus,
		
			we were curious to fi nd out more about the role of the fi ve human
		
			senses and to further explore sensory marketing in practice.
		


		
			At the same time, it was obvious that sensory marketing was sparsely
		
			treated in national and international research and literature. This
		
			amazed us, because the fi ve human senses – smell, sound, sight, taste,
		
			and touch – should in our opinion underlie the purchase and consumption
		
			experiences a fi rm creates through its marketing strategy
		
			and tactics. Primarily for this reason, we realized the need to develop
		
			new marketing knowledge.
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Sas 9.1 Output Delivery System User's Guide: BooksSAS Institute, 2003
Combining plenty of practical examples with detailed information, this user's guide shows you how to produce output that you can view with a Web browser or that takes advantage of a high-resolution PostScript printer, turn the output of a DATA step or procedure into a SAS data set, turn the output of a data query or procedure into an ODS document,...

	[image: ]	[image: ][image: Practical IP and Telecom for Broadcast Engineering and Operations]

Practical IP and Telecom for Broadcast Engineering and OperationsFocal Press, 2004

	What you need to know to survive, long term.

	

	Interests between broadcasters and telecom people are blurring. Technical operations and design engineers in one field are increasingly required to deal with practices and techniques in the other. The problem is expectations and terminology differences aren't recognized until...
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Making Millions For DummiesFor Dummies, 2008

	The must-have guide to achieving great wealth


	Making Millions For Dummies lays out in simple, easy-to-understand steps the best ways to achieve wealth. Through a proven methodology of saving, building a successful business, smart investing, and carefully managing assets, this up-front, reliable guide shows readers how...
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Culinary Calculations: Simplified Math for Culinary ProfessionalsJohn Wiley & Sons, 2003
Text covers the critical math concepts culinary and food service professionals need to increase the profitability of a food service establishment. Shows how to accurately control food costs, portion sizes, and food waste. Softcover, with perforated pages. DLC: Food service--Mathematics.     

   Useful,applied coverage of mathematics...
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Visual Basic(R) 2005 for Programmers (2nd Edition) (Deitel Developer Series)Prentice Hall, 2006
The practicing programmer's DEITEL® guide to Visual Basic and the powerful Microsoft .NET Framework

Written for C#, C++, Java or other-high level language programmers, this book applies the Deitel signature live-code approach to teaching programming and explores...
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Understanding and Using Advanced Statistics: A Practical Guide for StudentsSage Publications, 2006
Foster and colleagues provide basic understanding and knowledge of some statistical procedures being increasingly used in numerous diverse real-life situations; this volume particularly addresses problems in the social sciences...This is an interesting book with complex statistical procedures in a simple, easy-to-understand style. It should appeal...
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