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Marketing is the function within an organization that focuses directly on the customer. Strategic Marketing in the Customer Driven Organization places a unique emphasis on the reason for the existence of the firm -- to provide, communicate and deliver value to the customer. Through the use of many international examples, the book demonstrates how providing the real needs of customers more effectively than the competition is the key to long term strategic success.
    "This is not your typical marketing book. It provides the reader with real life business situations, where gathering information is key – not just on the marketplace but specific information about your customers and building it in to practical marketing response programs. As the President of a company who prides itself on building and nurturing strong customer relationships I would recommend this as a ‘must read’" Dr Pearse Lyons, President , Alltech Inc.    

    "Frank Bradley’s new book takes as its point of departure his well-established core marketing concepts (understand, provide, communicate and deliver value) and puts them to use as the foundation for this compact, concise and very readable text." Professor Susan Hart, Head of Department of Marketing University of Strathclyde    

    Strategic Marketing in the Customer Driven Organization has been written for students of general marketing, marketing management and strategic marketing for advanced undergraduate and MBA courses. It is also especially suited to executive education programmes and managers wishing to integrate experiential learning within an intellectual framework.
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Introduction to Algorithms, Second EditionMIT Press, 2001
The book moves forward with more advanced algorithms that implement strategies for solving more complicated problems (including dynamic programming techniques, greedy algorithms, and amortized analysis). Algorithms for graphing problems (used in such real-world business problems as optimizing flight schedules or flow through pipelines) come next....
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Niels Bohr and Complementarity: An Introduction (SpringerBriefs in Physics)Springer, 2012

	This book offers a discussion of Niels Bohr's conception of "complementarity", arguably his greatest contribution to physics and philosophy. By tracing Bohr's work from his 1913 atomic theory to the introduction and then refinement of the idea of complementarity, and by explicating different meanings of...
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Business Process Management BPM 100 Success Secrets, 100 Most Asked Questions on BPM Implementation, Process, Software, Tools and SolutionsEmereo Publishing, 2008

	In Business Process Management (BPM), it is very important to

	establish metrics to drive performance. But then again, these metrics may

	be different from one company to another. This is because metrics usually

	depend on the nature of the business, in addition to company goals and

	objectives. To help organizations with the data...
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Statistical Analysis of Management DataSpringer, 2013

	Statistical Analysis of Management Data provides a comprehensive approach to multivariate statistical analyses that are important for researchers in all fields of management, including finance, production, accounting, marketing, strategy, technology, and human resources. This book is especially designed to provide doctoral students...
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Real World .NET, C#, and Silverlight: Indispensible Experiences from 15 MVPs (Wrox Programmer to Programmer)Wrox Press, 2011


	THIS BOOK IS AN OBVIOUS COMPILATION FROM MANY AUTHORS. When putting together the idea

	for this book, we thought of putting a different style of book together from the get-go. Many of the

	computer books on the market today are a thorough explanation of a specifi c area of technology

	tackled by one or a handful of dedicated authors....
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Practical and Theoretical Aspects of Geological Interpretation of Gravitational, Magnetic and Electric Fields: Proceedings of the 45th Uspensky ... in Earth and Environmental Sciences)Springer, 2019

	
		This volume offers an overview of the state-of-the-art theoretical and practical approaches currently used for geophysical data interpretation. It includes new methods and techniques for solving data processing problems, and an analysis of geopotential fields by international researchers. It discusses topics such as:

	
		1....
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