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The definition of the word “marketing” can be found in its etymology.
Marketing means “putting on the market.” Therefore, the purpose of marketing
is to act in such a way that a company places on the market products
that correspond to demand and satisfy the needs and wants of customers at
an acceptable return.

Marketing’s philosophy reverses the traditional perspective toward the
company, its needs, and its production capacity. Marketing considers its
main task to be “determining the needs and wants of the appropriate markets
and to profitably produce the desired product or services by being more
efficient than the competition” [3]. The following, more detailed definition
has been developed by the American Marketing Organization (AMA):
“Marketing is the process of planning and executing the conception, pricing,
promotion, and distribution of ideas, goods, and services to create
exchanges that satisfy individual and organizational goals” [4]. Marketing
focuses on making the product available at the right place, at the right time,
and at a price that is acceptable to customers.

Features detailed case studies illustrating the realities of the new high-tech market place and how effective marketing strategy can work. Discusses such strategies used by Yahoo, IBM, Cisco, Nokia, and other competitive companies. Shows how to develop innovative product offers that connect to customer needs. Previous edition: c1998. 

       About the Author
 Eric Viardot is a professor at Ceram, a European school of management located in southern France. A graduate of the HEC Business School and the Institute of Political Sciences, Dr.Viardot holds a Ph.D. in management. He is also the author of Introduction to Information-Based High-Tech Services (Artech House, 1999).
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Textbook of EndodontologyJohn Wiley & Sons, 2003

	Textbook of Endodontology has been developed to serve the educational needs of dental students as well as dental practitioners seeking updates on endodontic theories and techniques. The book offers a clear understanding of the biological processes involved in pulpal and periapical lesions and how that knowledge relates to clinical...
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A Practical Guide to Fedora and Red Hat Enterprise Linux (6th Edition)Prentice Hall, 2011

	
		“I have found this book to be a very useful classroom text, as well as a great Linux resource. It teaches Linux using a ground-up approach that gives students the chance to progress with their skills and grow into the Linux world. I have often pointed to this book when asked to recommend a solid...
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Foundation ActionScript 3.0 for Flash and Flex (Foundations)Friends of Ed, 2009
In this book, you’ll: 

	Learn the fundamentals of ActionScript 3.0 using both the  Flash IDE and Flex
	Use ActionScript 3.0’s object-oriented features
	Manipulate sound and video to produce exciting modern web applications
	Work with XML as your data source

...
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Augmented Environments for Computer-Assisted Interventions: 7th International Workshop, AE-CAI 2012, Held in Conjunction with MICCAI 2012, Nice, ... Papers (Lecture Notes in Computer Science)Springer, 2013

	This book constitutes the refereed proceedings of the International Workshop on Augemented Environments for Computer-Assisted Interventions, held in conjunction with MICCAI 2012, in Nice, France in September 2012. The 16 revised full papers presented were carefully reviewed and selected from 22 submissions. The papers cover the topics of...
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In Vivo MR Techniques in Drug Discovery and DevelopmentCRC Press, 2006

	Imaging technologies are receiving much attention in the pharmaceutical industry because of their potential for accelerating drug discovery and development. Magnetic Resonance (MR) Imaging is one of the principal modalities since it allows anatomical, functional, metabolic, and to a certain extent even target-related information to be...
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Translating Statistics to Make Decisions: A Guide for the Non-StatisticianApress, 2017

	
		Examine and solve the common misconceptions and fallacies that non-statisticians bring to their interpretation of statistical results. Explore the many pitfalls that non-statisticiansâ€•and also statisticians who present statistical reports to non-statisticiansâ€•must avoid if statistical results are to be correctly used for...
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