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Personalized medicine, which simply means selection of treatment best suited for an individual, involves integration and translation of several new technologies in clinical care of patients. The scope is much broader than indicated by the term genomic medicine because many non-genomic factors are taken into consideration in developing personalized medicine. Basic technologies for personalized medicine, of which molecular diagnostics has the biggest share, are mentioned briefly and appropriate references are given for further information. Commercial aspects are discussed briefly in a chapter and detailed analysis of markets and companies involved in personalized medicine is presented in a special report on this topic.

There is increasing interest in personalized medicine. Considerable advances have taken place in molecular biology and biotechnology to make personalized medicine a viable option, but some misconceptions still exist, both in the academic and commercial sectors. There is lack of a suitable source of information that provides both the fundamentals as well as applications of personalized medicine. As the latest version of the first monograph on personalized medicine published in 1998, this volume, Textbook of Personalized Medicine, summarizes the author’s efforts during the past decade, as well as reviews selected studies done during this period in a readable format for the physicians and scientists. It is hoped that physicians, pharmacists, scientists and interested lay readers with basic scientific knowledge will find this book useful.
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Mining of Massive DatasetsCambridge University Press, 2011


	This book evolved from material developed over several years by Anand Rajaraman

	and Jeff Ullman for a one-quarter course at Stanford. The course

	CS345A, titled “Web Mining,” was designed as an advanced graduate course,

	although it has become accessible and interesting to advanced undergraduates.

	The popularity of...
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Elements of Distributed Algorithms: Modeling and Analysis with Petri NetsSpringer, 2001
Distributed Computing is rapidly becoming the principal computing paradigm in diverse areas of computing, communication, and control. Processor clusters, local and wide area networks, and the information highway evolved a new kind of problems which can be solved with distributed algorithms. In this textbook a variety of distributed algorithms...
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Tomcat: The Definitive GuideO'Reilly, 2003
Tomcat: The Definitive Guide offers  something for everyone who uses Tomcat.  System and network  administrators will find detailed instructions on  installation, configuration, and maintenance. For users, it  supplies insightful information on how to deploy Tomcat. And  seasoned enterprise Java developers will have...
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Apache Solr: A Practical Approach to Enterprise SearchApress, 2015

	Build an enterprise search engine using Apache Solr: index and search documents; ingest data from varied sources; apply various text processing techniques; utilize different search capabilities; and customize Solr to retrieve the desired results. Apache Solr: A Practical Approach to Enterprise Search explains each essential...
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Advertising and Promotion: An Integrated Marketing Communications Perspective, Sixth Edition (The Mcgraw-Hill/Irwin Series in Marketing)McGraw-Hill, 2003

	The field of advertising and promotion continues to dramatically change since the dominant days of high-powered Madison Avenue agencies. Marketers must look beyond traditional media in order to achieve success. In order to best communicate with consumers, advertisers must utilize the myriad of media outlets-print, radio, cable, satellite TV,...
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How to Cheat at Managing Windows Small Business ServerSyngress Publishing, 2004
You’re holding this book in your hands at the local bookstore, or maybe
viewing it online. Better yet, you’re sitting at your desk with a cup of coffee
looking at this foreword.You’re wondering if you bought the right book.

You’re probably expecting to find some serious shortcuts to managing...
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