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	Hundreds of millions of Americans are using social media (SM), and already some 70% of businesses have joined them there, using Facebook and other SM platforms to connect with their customers, and attract new ones. So the real question isn’t whether to take your business onto social media platforms—but how to do it quickly, effectively, on a budget, with smart goals, and a road map for success. 


	Advanced Social Media Marketing: How to Lead, Launch, and Manage a Successful Social Media Program cuts through the hype and fluff about how social media is changing the world, and it gets down to what really matters: How you as a manager can best use SM to benefit your business. Written by a veteran online marketer and ecommerce professional, the book shares practical strategies and tactics to let you launch and scale a successful corporate social media program.  


	Advanced Social Media Marketing: How to Lead, Launch, and Manage a Successful Social Media Program is for the manager who already knows something about social media and wants to roll up his or her sleeves and get down to business. In it, we simplify tasks that might otherwise be complicated—like adopting and tracking key performance metrics, developing online ad campaigns, or creating Facebook apps like games, giveaways and sweepstakes with the capacity to go viral. Businesses can harness the unique advantages of this new medium, but they need a practical, no-nonsense guide like this one. Otherwise they risk being ignored, wasting time and money or, even worse, damaging their own brand and seeing a well-intentioned online program blow up.   


	The book is heavy on the how-to, case studies, campaign results and other statistics, and interviews with ecommerce managers at businesses large and small. It also includes the author’s own experiences at Green Mountain Coffee Roasters, Wine of the Month Club, and others. While this book will be accessible enough for someone implementing a social media program for the first time, it’s ambitious enough to benefit experienced SM hands who are looking for good ideas and techniques to push their online community to the next level of size, interactivity, and buzz.  


	What you’ll learn


	Businesspeople will learn:

	
		How to assess the size of the opportunity. Not the total social media universe (irrelevant), but the size and complexion of their market niches.
	
		Reasonable goals for brand awareness, leads, and sales—and how to measure them.
	
		Best practices for success on Facebook, Twitter, LinkedIn, Groupon, and other SM platforms.
	
		How much to invest in people and infrastructure based on goals. 
	
		How to write a social media business plan and execute program goals crisply.
	
		What the legal and PR risks are with a social media program—and how to avoid them  



	Who this book is for


	Advanced Social Media Marketing: How to Lead, Launch, and Manage a Successful Social Media Program is for entrepreneurs, managers, marketers, and other business leaders who want to get their companies up to speed in today’s social media landscape. This includes businesspeople rolling out new projects, products, events, or services that would benefit from word-of-mouth and other social media buzz. It's especially for those who have rolled out social media programs that have disappointed and who need to understand how to get the results they are seeking. Last, it's for people new to the topic who suddenly find themselves approving budgets, promotions, or initiatives for social media and need to know where to begin and what is at stake.


	Table of Contents

	
		The Business Case
	
		Best Practices
	
		The Platforms  
	
		Advertising and Promotion
	
		Facebook Advertising
	
		Advertising on Twitter and Other Networks
	
		Operations Management
	
		Measuring Success                                     
	
		Advanced Social Media Campaigns                                     
	
		Power Up Your Platform
	
		Bringing It All Together
	
		Social Media Business Plan Example
	
		Task Checklist: Launching A Social Media Program or Campaign








	Comments

		


	[image: ]Add Your Comment
(HTML tags aren't allowed.)











	Amazing Books

	[image: ][image: Mixed Reality and Human-Robot Interaction (Intelligent Systems, Control and Automation: Science and Engineering)]

Mixed Reality and Human-Robot Interaction (Intelligent Systems, Control and Automation: Science and Engineering)Springer, 2011

	MR technologies play an increasing role in different aspects of human-robot interactions. The visual combination of digital contents with real working spaces creates a simulated environment that is set out to enhance these aspects. This book presents and discusses fundamental scientific issues, technical implementations, lab testing, and...
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Virtual Crowds: Methods, Simulation, and Control (Synthesis Lectures on Computer Graphics and Animation)Morgan and Claypool Publishers, 2008
There are many applications of computer animation and simulation where it is necessary to model virtual crowds of autonomous agents. Some of these applications include site planning, education, entertainment, training, and human factors analysis for building evacuation. Other applications include simulations of scenarios where masses of people...
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Singularities of the Minimal Model Program (Cambridge Tracts in Mathematics)Cambridge University Press, 2013

	This book gives a comprehensive treatment of the singularities that appear in the minimal model program and in the moduli problem for varieties. The study of these singularities and the development of Mori's program have been deeply intertwined. Early work on minimal models relied on detailed study of terminal and canonical singularities...
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Learn Raspberry Pi with Linux (Technology in Action)Apress, 2012

	Learn Raspberry Pi with Linux will tell you everything you need to know about the Raspberry Pi's GUI and command line so you can get started doing amazing things. You'll learn how to set up your new Raspberry Pi with a monitor, keyboard and mouse, and you'll discover that what may look unfamiliar in Linux is really very...
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Reducing Risk with Software Process ImprovementAuerbach Publications, 2005
This book describes observations made over a period of ten years in
projects and organizations involved in the field of Information Technology
(IT), focusing on the areas of software development and maintenance. It
highlights the most frequently encountered problems because of poor
processes, the term process being defined as...
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Sams Teach Yourself Network Troubleshooting in 24 HoursSams Publishing, 1998
A practical, hands-on guide to network troubleshooting that emphasizes diagnostic techniques that many professionals, including engineers, architects, doctors, scientists, attorneys, etc. can really relate to. In today's pervasive network environment, many of these people are often responsible for "fixing the network" if it goes down....
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