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	Advertising 2.0: Social Media Marketing in a Web 2.0 World, 9780313352966 (0313352968), Praeger Publishers, 2008
Every day, print and online trade magazines and news sources tout developments in online advertising, branding, and marketing. Seismic shifts in the industry—like major advertisers setting up shop in Second Life and other alternate realities—have forced marketers and advertisers, ready or not, to employ new advertising models. But the potholes for advertisers using Web 2.0 are many, and missteps by companies that don't understand the new rules of the game guarantee lost time and money ill spent. Advertising 2.0 ensures that readers understand the advertising options possible in the Web 2.0 environment, provides examples of companies using these options, and offers guidelines for their application.
Advertising 2.0 goes way beyond running banner ads on Web sites and explores the rapidly burgeoning world of social media marketing. Among other things, expert Tracy L. Tuten covers viral marketing, doing online research, advertising within online games, and leveraging online opinions to increase sales or grow a brand. She also describes—way out on the leading edge and sure to turn conventional advertising on its head—how smart marketers let consumers generate ad content for products and brands. While the trade press frequently publishes news of companies using innovative communications techniques, there are hardly any books telling people how to take the plunge into the newest forms of advertising. Advertising 2.0 presents the current state of online advertising, and best practices for using techniques like consumer-generated advertising, social networking, online product reviews, viral video, Second Life, alternate reality games, and more. It also includes case studies and examples of successes and mistakes. Companies and brands featured include Nine Inch Nails, Audi, 42 Entertainment, MySpace, YouTube, Dogster, Vodaphone, Leo Burnett, and others. Best, each method described includes guidelines for getting the most out of the technique, thereby letting advertisers cut through the clutter to touch the hearts of customers worldwide.

About the Author
   
TRACY L. TUTEN is Associate Professor of Marketing at Longwood University. The author of over one hundred journal articles, book chapters, and conference presentations, her research interests include Web-based survey methods, branding and identity, and online advertising. She serves on the editorial review board for Psychology and Marketing.
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Putting Investors First: Real Solutions for Better Corporate GovernanceBloomberg Press, 2003
Written in a practical and succinct style, Putting Investors First is indispensable for board members and the corporate executives who work with them and of compelling interest to large and small investors who have lost faith in our system of corporate governance.

Demands on the boards of directors of public companies throughout...


		

Django RESTful Web Services: The easiest way to build Python RESTful APIs and web services with DjangoPackt Publishing, 2018

	
		Design, build and test RESTful web services with the Django framework and Python

	
		Key Features

		
			Create efficient real-world RESTful web services with the latest Django framework
	
			Authenticate, secure, and integrate third-party packages efficiently in your Web Services

...


		

The Underwater Photographer, Third Edition: Digital and Traditional TechniquesFocal Press, 2006
A superb hand-on manual containing a wealth of underwater tips, hints and advice - all beautifully illustrated with brand new, full colour images.

Martin Edge, a leading authority on underwater photography, will help you capture stunning effects using his popular 'think and consider' system - offering a heightened awareness and...




	

Compression for Great Digital Video: Power Tips, Techniques, and Common Sense (With CD-ROM)CMP Books, 2002
Compression for Great Digital Video is an essential reference for encoding digital video and audio for the Web, CDROM, DVD, and other media. Digital video professionals achieve better and faster results by learning everything that happens before compression (shooting, editing, and capturing) and after compression (getting files on the server,...

		

Database Systems Concepts with Oracle CDMcGraw-Hill, 2001

	The Fourth edition of Database System Concepts has been extensively revised from the 3rd edition. The new edition provides improved coverage of concepts, extensive coverage of new tools and techniques, and updated coverage of database system internals. This text is intended for a first course in databases at the junior or senior...


		

The Unified Modeling Language Reference ManualAddison Wesley, 1998
The authors have done an outstanding job with this UML book. The definitions of the terms are the best I have seen. The organization and material in the encyclopedia are fantastic!


--Perry Cole, MCIWorldCom

 The Unified Modeling Language (UML) has rapidly become the standard notation for modeling...
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