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	Getting Started with RFID: Identify Objects in the Physical World with Arduino, 9781449324186 (1449324185), O'Reilly, 2012

	
	
		The process of identifying physical objects is such a fundamental part of our
	
		experience that we seldom think about how we do it. We use our senses, of
	
		course: we look at, feel, pick up, shake and listen to, smell, and taste objects
	
		until we have a reference for them—then we give them a label. The whole
	
		process relies on some pretty sophisticated work by our brains and bodies,
	
		and anyone who’s ever dabbled in computer vision or artificial intelligence
	
		in general can tell you that teaching a computer to recognize physical objects
	
		is no small feat. Just as it’s easier to determine location by having a human
	
		being narrow it down for you, it’s easier to distinguish objects computationally
	
		if you can limit the field, and if you can label the important objects.
	


	
		Just as we identify things using information from our senses, so do computers.
	
		They can identify physical objects only by using information from
	
		their sensors. One of the best-known digital identification techniques is radio
	
		frequency identification, or RFID. The network identity of a physical object
	
		can be centrally assigned and universally available, or it can be provisional.
	
		It can be used only by a small subset of devices on a larger network or used
	
		only for a short time. RFID is an interesting case in point. The RFID tag pasted
	
		on the side of a book may seem like a universal marker, but what it means
	
		depends on who reads it. The owner of a store may assign that tag’s number
	
		a place in his inventory, but to the consumer who buys it, it means nothing
	
		unless she has a tool to read it and a database in which to categorize it. She
	
		has no way of knowing what the number meant to the store owner unless
	
		she has access to his database. Perhaps he linked that ID tag number to the
	
		book’s title or to the date on which it arrived in the store. Once it leaves the
	
		store, he may delete it from his database, so it loses all meaning to him. The
	
		consumer, on the other hand, may link it to entirely different data in her own
	
		database, or she may choose to ignore it entirely, relying on other means to
	
		identify it. In other words, there is no central database linking RFID tags and
	
		the things they’re attached to, or who’s possessed them.
	


	
		Like locations, identities become more uniquely descriptive as the context
	
		they describe becomes larger. For example, knowing that my name is Tom
	
		doesn’t give you much to go on. Knowing my last name narrows it down some
	
		more, but how effective that is depends on where you’re looking. In the United
	
		States, there are dozens of Tom Igoes. In New York, there are at least
	
		three. When you need a unique identifier, you might choose a universal label,
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Lysophospholipid Receptors: Signaling and BiochemistryJohn Wiley & Sons, 2013

	The current state of the science supporting new research in lysophospholipids


	The study of lysophospholipids exploded with the discovery of cell surface receptors on both lysophosphatidic acid (LPA) and sphingosine 1-phosphate (S1P). Since then, thousands of original research reports—ranging from fundamental cell...


		

Design Creativity 2010Springer, 2010

	What is ‘design creativity’? It is impossible to answer this question without considering why human beings can – and do – ‘design’. Design creativity is instrumental in not only addressing social problems faced across the world,  but also evoking an innate appreciation for beauty and a sense of...


		

Introduction to e-Business: Management and StrategyButterworth-Heinemann, 2006
An introductory text that offers an understanding of the key concepts and issues in ebusiness.    

       An Introduction to e-Business provides the contemporary knowledge of the key issues affecting the modern e-business environment and links theory and practice of management strategies relating to e-business. This book brings together...




	

The Negative (Ansel Adams Photography, Book 2)Bulfinch, 1995
The Negative  is the second volume in the acclaimed and highly influential The Ansel Adams Photography Series.  This second volume is anchored by a detailed discussion of Adams' Zone System and his seminal concept of visualization. It presents detailed discussion of  artificial and natural light, film and exposure, and darkroom equipment and...

		

Nonlinear Biomedical Signal Processing, Fuzzy Logic, Neural Networks, and New Algorithms (IEEE Press Series on Biomedical Engineering) (Volume 1)John Wiley & Sons, 2000

	For the first time, eleven experts in the fields of signal processing and biomedical engineering have contributed to an edition on the newest theories and applications of fuzzy logic, neural networks, and algorithms in biomedicine. Nonlinear Biomedical Signal Processing, Volume I provides comprehensive coverage of nonlinear signal...


		

The Book of IRC: The Ultimate Guide to Internet Relay ChatNo Starch Press, 1999
ICQ and other new-fangled chat applications may get most of the press, but Internet Relay Chat (IRC) remains the Wild West of real-time online conversations. Populated by the most diverse collection of characters this side of the Mos Eisley cantina scene in Star Wars, IRC will keep you up late chatting with people all over the world. The...
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