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		In the next few years, brands are on track to spend billions of dollars on influencer marketing. This form of marketing?currently utilized with great success on Instagram and YouTube?is not a short-lived fad, but a tectonic shift for the future of digital advertising. It's the way of the future, and the responsibility is on business leaders to keep up.

	
		Modern marketing professionals looking to adopt influencer marketing for their brands face equally modern challenges. Like finding the right talent, tracking and measuring results and quantifying how this new marketing opportunity aligns with the overall strategy. Influencer Marketing for Brands is the field guide for the digital age. After working with hundreds of brands from across the globe, author Aron Levin shares his insider knowledge gained from research, strategy, and hands-on experience from more than 10,000 successful collaborations with influencers on Instagram and YouTube. He provides you with valuable insights that help you eliminate guesswork and avoid common mistakes. More importantly, he shows you how to turn influencer marketing into a scalable and sustainable marketing channel.

	
		The digital media landscape grows more complicated by the hour, and influencer marketing is no exception. Influencer Marketing for Brands breaks down the art and science of influencer marketing and helps you synthesize, contextualize and transform this new way of creating and distributing content with powerful formulas, proven strategies, and real-world examples.

	
		What You Will Learn

		
			Plan effective influencer marketing campaigns using a simple 3-step formula
	
			Create top performing YouTube videos that drive website traffic, app installs and sales
	
			Understand what to pay for influencer marketing and how much you should invest if you're just starting out


	
		Who This Book is For

	
		Marketing and agency professionals, influencers and content creators, marketing students, those who are looking for more effective forms of advertising and are generally interested in understanding the new and evolving digital media landscape.










	Comments

		


	[image: ]Add Your Comment
(HTML tags aren't allowed.)











	Amazing Books

	[image: ][image: Multidimensional Databases and Data Warehousing (Synthesis Lectures on Data Management)]

Multidimensional Databases and Data Warehousing (Synthesis Lectures on Data Management)Morgan and Claypool Publishers, 2010

	The present book's subject is multidimensional data models and data modeling concepts as they are applied in real data warehouses. The book aims to present the most important concepts within this subject in a precise and understandable manner. The book's coverage of fundamental concepts includes data cubes and their elements, such as...
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Speech Processing for IP Networks: Media Resource Control Protocol (MRCP)John Wiley & Sons, 2007
Media Resource Control Protocol (MRCP) is a new IETF protocol, providing a key enabling technology that eases the integration of speech technologies into network equipment and accelerates their adoption resulting in exciting and compelling interactive services to be delivered over the telephone. MRCP leverages IP telephony and Web technologies...
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Multiagent System Technologies: Second German Conference, MATES 2004, Erfurt, Germany, September 29-30, 2004, ProceedingsSpringer, 2004
This book constitutes the refereed proceedings of the Second German Conference on Multiagent Systems Technologies, MATES 2004, held in Erfurt, Germany, in September 2004.
The 22 revised full papers presented together with 2 invited papers were carefully reviewed and selected from 60 submissions. The papers are organized in topical sections on...
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Macroscopic Models for Vehicular Flows and Crowd Dynamics: Theory and Applications: Classical and Non–Classical Advanced Mathematics for Real Life Applications (Understanding Complex Systems)Springer, 2013

	This monograph presents a systematic treatment of the theory for hyperbolic conservation laws and their applications to vehicular traffics and crowd dynamics. In the first part of the book, the author presents very basic considerations and gradually introduces the mathematical tools necessary to describe and understand the mathematical models...
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Economics of Grids, Clouds, Systems, and Services: 15th International Conference, GECON 2018, Pisa, Italy, September 18–20, 2018, Proceedings (Lecture Notes in Computer Science (11113))Springer, 2019

	
		
			This volume constitutes the proceedings of the 15th International Conference on the
		
			Economics of Grids, Clouds, Systems, and Services (GECON 2018). GECON is a
		
			long-held conference that annually brings together economics and computer science
		
			researchers, with the ultimate aim of building a strong...
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What the Odds Are: A-To-Z Odds on Everything You Hoped or Feared Could HappenHarper Perennial, 1992
Have you ever had to make a major decision or reach an important goal and wished you had an expert to assess your chances of success? What the Odds Are is about major decisions, goals and fears, too - founded and unfounded.

It is also about expert opinion. that is, how the most authoritative sources assess the chances. When sources are...
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