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Online Communication provides an introduction to both the technologies of the Internet Age and their social implications. This innovative and timely textbook brings together current work in communication, political science, philosophy, popular culture, history, economics, and the humanities to present an examination of the theoretical and critical issues in the study of computer-mediated communication. 

Continuing the model of the best-selling first edition, authors Andrew F. Wood and Matthew J. Smith introduce computer-mediated communication (CMC) as a subject of academic research as well as a lens through which to examine contemporary trends in society. This second edition of Online Communication covers online identity, mediated relationships, virtual communities, electronic commerce, the digital divide, spaces of resistance, and other topics related to CMC. The text also examines how the Internet has affected contemporary culture and presents the critiques being made to those changes. 

Special features of the text include:

	Hyperlinks--presenting greater detail on topics from the chapter
	Ethical Ethical Inquiry--posing questions on the nature of human communication and conduct online
	Online Communication and the Law--examining the legal ramifications of CMC issues



Advanced undergraduates, graduate students, and researchers interested in the field of computer-mediated communication, as well as those studying issues of technology and culture, will find Online Communication to be an insightful resource for studying the role of technology and mediated communication in today's society.

Online Communication aims to help you conceptualize the human uses of the Internet by examining the emerging theories that offer explanations for what people are doing with this technology, socially and communicatively. Now, for some people, theory is a dirty word. It suggests lofty and vague treatises, far beyond the grasp of the average person. Theory, however, has gotten a bad rap. When explained with accessible language and concrete examples, as we have tried to do here, theory helps us to see how processes tend to function in a variety of occurrences rather than in just one case. The value to using theory when approaching the Internet is this: Understanding how communication processes function in general will allow you to apply them to recognizing specific instances of these occurrences in your own life.
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The Billion Dollar BET: Robert Johnson and the Inside Story of Black Entertainment TelevisionJohn Wiley & Sons, 2004
Praise for The Billion Dollar BET
"This book provides insight into one of the great trailblazers of American business. Bob Johnson has been and continues to be an inspiration to me personally. He is a man who has persevered, overcome obstacles–personally and professionally–and has succeeded in spite of the challenges and...
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EJB 3.0 Database Persistence with Oracle Fusion Middleware 11gPackt Publishing, 2010

	EJB (Enterprise JavaBeans) 3.0 is a commonly used database persistence technology in Java EE applications. EJB 3.0 has simplified the development of EJBs with an annotations-based API that eliminates the use of remote/local interfaces, home/local home interfaces, and deployment descriptors. A number of other books are available on EJB 3.0,...
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Web Design for ROI: Turning Browsers into Buyers & Prospects into LeadsNew Riders Publishing, 2007

	This book is a child borne, like many others, of a cosmic combination of
	passion, frustration, experience, and luck.


	Passion—we quite simply love what we do and care deeply about the results. We hope we’re able to
	communicate this in our writing.


	Frustration—it seems for every victory we gain with...
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Premalignant Conditions of the Oral Cavity (Head and Neck Cancer Clinics)Springer, 2019

	
		Oral squamous cell carcinoma (SCC) is the 13th commonest cancer worldwide, and the most common cancer in the Asian subcontinent due to the widespread habit of tobacco and betel nut chewing. Despite many advances in diagnosis and treatment, the survival statistics have only marginally improved. However our...
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Diagnostic InterviewingSpringer, 2019

	
		The first three editions of this book had Michel Hersen and Samuel M. Turner as its
	
		editors. After Sam’s untimely death, Michel invited me to join the team and we coedited the fourth edition together, which was published in 2010. Now that Michel
	
		has retired, I remain as the sole editor for this new fifth edition. That...
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3D Model Recognition from Stereoscopic Cues (Artificial Intelligence Series)MIT Press, 1991
3D Model Recognition from Stereoscopic Cues provides a rich,  integrated account of work done within a large-scale, multisite,  Alvey-funded collaborative project in computer vision. It presents a  variety of methods for deriving surface descriptions from stereoscopic  data and for matching those descriptions to three-dimensional models...
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