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Effective search engine optimization (SEO) and search engine marketing (SEM) is now crucial to the success of your business. But it's never been more challenging—especially if you're responsible for a large, complex site. Finally, there's a definitive source for reliable information for implementing an effective search engine optimization and marketing program for your business. In Search Engine Marketing, Inc., ibm.com's site architect and a world-leading enterprise SEO consultant present best practices, step-by-step techniques, and hard-won tips for driving maximum traffic at minimum cost.
The authors begin with an up-to-date introduction to the fundamentals: of  how search engines have evolved, how search marketing works, and how searchers  and site visitors really think when they're trying to find information.  You'll  walk step-by-step through every facet of creating an effective program: projecting  business value, selling stakeholders and executives, building teams, choosing  strategy, implementing metrics, and above all, execution. Drawing on their  unsurpassed experience, the authors systematically address every issue you're  likely to encounter, from enforcing search-engine friendly content standards  through hiring consultants. You'lllearn how to:

	
    	Handle the unique optimization and marketing challenges associated with large sites

    
	
    	Create site standards that codify best SEO/SEM practices 

    
	
    	Align search marketing with your company's strategic and tactical goals

    
	
    	Automate checking and reporting for every page on your site

    
	
    	Create monthly scorecards and use them to drive improvement 

    
	
    	Provide effective guidance to content developers and designers, in language they'll understand

    
	
    	Get your site indexed, choose target keywords, optimize content, and attract links

    
	
    	Make the most of the leading search engines and specialized and local search

    
	
    	Ensure that paid search efforts deliver optimal results, cost-effectively

    
	
    	Measure site-wide success rates across multiple systems and technologies 

    
	
    	Hire the right SEO consultant—and avoid the wrong ones

    


Whether you're a marketing, Web, or IT professional, product manager, or content specialist, this book will help you define your SEO/SEM goals, craft a best-practices program for achieving them, and implement it flawlessly.
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Developing with Google+O'Reilly, 2012

	
		Would you like to integrate Google+ with an existing website, or build your own social application on the platform? Developing with Google+ takes you on a tour of the Google+ APIs, with lots of concrete examples and hands-on projects. You’ll learn how to take advantage of Google+ social plug-ins, communicate...
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Code: The Hidden Language of Computer Hardware and SoftwareMicrosoft Press, 2000

	
		What do flashlights, the British invasion, black cats, and seesaws have to do with computers? In CODE, they show us the ingenious ways we manipulate language and invent new means of communicating with each other. And through CODE, we see how this ingenuity and our very human compulsion to communicate have driven the technological...
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Internet Multimedia Communications Using SIP: A Modern Approach Including Java® PracticeMorgan Kaufmann, 2008
Session Initiation Protocol (SIP) was conceived in 1996 as a signaling protocol for inviting users to multimedia conferences. With this development, the next big Internet revolution silently started. That was the revolution which would end up converting the Internet into a total communication system which would allow people to talk to each other,...




	[image: ][image: Frommer's San Diego 2010 (Frommer's Complete)]

Frommer's San Diego 2010 (Frommer's Complete)Frommers, 2009
Completely updated every year, Frommer's San Diego features gorgeous color photos of the sights and experiences that await you.

·         Our author, a longtime resident of tk, hits all the highlights, from tk to tk. He's checked out all the city's best...
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Physics Part 1 Class - 9S. Chand & Company Ltd, 2015

	
		Physics can be tough for many students. But when there is clarity of concept and the explanations are neatly presented, Physics can become an interesting subject too.

	
		Physics Part 1 for class 9 is written as per the prescribed and updated syllabus of NCERT and CBSE board. The book has many easy to understand explanations...
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Adobe Muse on DemandQue, 2012

	Welcome to Adobe Muse on Demand, a visual quick reference book that shows you how to work efficiently with Muse. This book provides complete coverage of basic to advanced Muse skills.


	Adobe® Muse™ on Demand

	Need answers quickly? Adobe® Muse™ on Demand provides those answers in a visual...
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