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	The secrets to grabbing your share of an $800 billion market!


	“A recommended read for anyone in line-management or businessdevelopment roles, whether selling to the Fortune 500 or public sector. The book imparts commonsense information presented in a way that is easy to relate to and is useable.”

	Lisa Daniels, Vice President, SAIC


	“A great play-by-play on how to enter and succeed in the professional services industry. As companies look to improve profits that have been eroded by declining product margins, a move into professional services has been the right answer for many. This book can help you make the move!”

	Natalie Buford-Young, President, The Rainfield Group


	About the Book:


	Despite vast changes in the economy since the 2008 financial crisis, the global consulting and outsourcing services markets remain robust and offer substantial growth opportunities. While many companies retrench in the face of chaos, leading management consulting firms and IT service providers are seizing the opportunity to adapt to the new business environment, stay relevant to clients, overcome sales and delivery obstacles, and close new business opportunities.


	To that end, Selling Professional Services to the Fortune 500 explains how to get in the door, whom to target, and how to build the right relationships.


	An operations and finance executive who has worked with the industry’s top firms, Gary S. Luefschuetz leads you through the process of successfully selling to the world’s biggest companies. He provides expert insight into every element of the sales cycle—from picking your delivery sweet spots to engaging with corporate procurement organizations to understanding the dynamics of the negotiation process.


	With Selling Professional Services to the Fortune 500, you have what you need to:

	
		Expand your delivery footprint
	
		Create brand awareness
	
		Provide a full suite of services across the consulting lifecycle
	
		Build and maintain trusted advisor relationships
	
		Develop a robust sales pipeline
	
		Manage stakeholders throughout the sales and delivery cycle



	The opportunities in the global consulting and outsourcing services markets have attracted an abundance of new providers, so competition is fiercer than ever. As a result, pricing structures are heavily scrutinized and many services are being viewed as commodities by aggressive corporate procurement organizations. Selling Professional Services to the Fortune 500 helps you price your service offerings accordingly and maintain your competitive edge.
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Digital System Design with VHDL (2nd Edition)Prentice Hall, 2004

	When the first edition of this book was published, the idea of combining a text on digital
	design with one on VHDL seemed novel. At about the same time, several other books
	with similar themes were published. This book has now been adopted by several universities
	as a core text. Moreover, the first edition has now been translated into...
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Space Modeling with SolidWorks and NXSpringer, 2014

	Through a series of step-by-step tutorials and numerous hands-on exercises, this book aims to equip the reader with both a good understanding of the importance of space in the abstract world of engineers and the ability to create a model of a product in virtual space – a skill essential for any designer or engineer who needs to present...
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Mastering Machine Learning with RPackt Publishing, 2015

	Master machine learning techniques with R to deliver insights for complex projects


	About This Book

	
		Get to grips with the application of Machine Learning methods using an extensive set of R packages
	
		Understand the benefits and potential pitfalls of using machine learning methods

...
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Practical Ship Hydrodynamics, Second EditionButterworth-Heinemann, 2011

	Ten years after the 1st edition, it was time to update, extend and reorganize the material.

	The book still gives an introduction to modern ship hydrodynamics, which is in my

	opinion suitable for teaching at a senior undergraduate level or even at a postgraduate

	level. It is thus also suitable for engineers working in industry. The...
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Neurosurgery: A Case-Based ApproachSpringer, 2018

	
		This book describes neurosurgical cases following the format of the clinical handover. Each case has a one line summary and differential diagnosis, appropriate interpretation of illustrated radiological studies, further ancillary tests, and management options. When appropriate, scoring/scaling systems and detailed anatomy are...
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Luminescence: From Theory to ApplicationsJohn Wiley & Sons, 2007
In this, the only up-to-date book on this key technology, the number-one expert in the field perfectly blends academic knowledge and industrial applications.
    Adopting a didactical approach, Professor Ronda discusses all the underlying principles, such that both researchers as well as beginners in the field will profit from this book. The...
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