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	“Blanchard is demanding. He won’t allow you to flip through this book, nod your head, and leave. If you’re in, you’re going to have to invest to get your rewards.”


	--Chris Brogan, president of Human Business Works


	 


	“Social media isn’t inexpensive; it’s different expensive. The human effort required to do it right is significant, and not knowing precisely how social media helps your business and how to gauge that progress is a dereliction of duty. In Social Media ROI, Blanchard provides the missing playbook for sensible, sustainable, profitable social communication. It’s about time.”


	--Jay Baer, coauthor of The NOW Revolution: 7 Shifts to Make Your Business Faster, Smarter, and More Social


	 


	“Social Media ROI gets down to the heart of the matter: How will social communications positively impact my organizational goals? Olivier takes us through a journey starting from the start, creating a strategy to achieve objectives, and in turn, the means to measure return on investment. If you want to get serious about online communications, you can’t go wrong with Social Media ROI.”


	--Geoff Livingston, author of Welcome to the Fifth Estate and Now Is Gone 


	 


	“Olivier explains the intricacies of building a social media-influenced company for every layman to understand. It is important to understand reach, attention, and influence for social media ROI. This is the book to help with that understanding.”


	--Kyle Lacy, principal at MindFrame (yourmindframe.com) and author of Branding Yourself


	 


	“Ladies and gentlemen, the social media code has officially been cracked. In Social Media ROI, Blanchard reveals how companies can apply the massive power of social media to achieve equally massive results. Incredibly practical, yet supremely enjoyable, this book offers a clear roadmap to growing your revenue in the dizzying world of tweets and retweets, likes and shares, connections and comments.”


	--Sally Hogshead, author of Fascinate: Your 7 Triggers to Persuasion and Captivation


	 


	“If you know Olivier, you know he goes beyond the bullshit. He ‘gets it.’ This book will put you in the mindset to successfully plan and achieve real business objectives with social media. It’s a hard fact that good business decisions depend on real results. Olivier avoids the fluff with clear-cut ideas that will help you produce results.”


	--Brandon Prebynski, social media strategist


	 


	Use Social and Viral Technologies to Supercharge Your Customer Service!


	 


	Use this book to bring true business discipline to your social media program and align with your organization’s goals. Top branding and marketing expert Olivier Blanchard brings together new best practices for strategy, planning, execution, measurement, analysis, and optimization. You will learn how to define the financial and nonfinancial business impacts you are aiming for--and achieve them. Social Media ROI delivers practical solutions for everything from structuring programs to attracting followers, defining metrics to managing crises. Whether you are in a startup or a global enterprise, this book will help you gain more value from every dime you invest in social media.


	 


	You’ll learn how to:

	
		
			Align social communications with broader business goals and functions

	
	
		
			Plan for effective performance measurement

	
	
		
			Establish clarity of vision, purpose, and execution

	
	
		
			Implement guidelines and operations for effectively managing social media

	
	
		
			Get started by “listening before talking”

	
	
		
			Integrate social media into long-term marketing programs, short-term campaigns, and brand initiatives

	
	
		
			Use social media to deliver real-time, optimized customer support

	
	
		
			Leverage mobility and the “on-the-fly” social media culture

	
	
		
			Measure FRY (Frequency, Reach, and Yield)

	



	Includes a foreword by Brian Solis.
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Java Enterprise Best PracticesO'Reilly, 2002
Until Java Enterprise Best Practices, advanced Java developers relied on the advice of a loose-knit community of fellow developers, time-consuming online searches for examples or suggestions for the immediate problem they faced, and tedious trial-and-error. But Java has grown to include a huge number of APIs,...
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TeleophthalmologySpringer, 2006

	This book explains technical issues, digital imaging, and offers collective experiences of practitioners in different parts of the world practicing a wide range of teleophthalmology applications. It is the first book in ophthalmology covering this hot topic. The book encompasses access to specialist eye care for remote patients. It also...
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The Options Course Workbook: Step-by-Step Exercises and Tests to Help You Master the Options Course (Wiley Trading)John Wiley & Sons, 2005
A comprehensive study companion to The Options Course, Second Edition
    In The Options Course Workbook, Second Edition, George Fontanills offers a wealth of practical exercises that will help further the readers' understanding of options, as well as test and apply what they've learned before they take their first step into the real...




	[image: ][image: Learn Excel 97 Through Excel 2007 from Mr. Excel: 377 Excel Mysteries Solved!]

Learn Excel 97 Through Excel 2007 from Mr. Excel: 377 Excel Mysteries Solved!Holy Macro! Books, 2007
Updating the previous edition's tips to make them compatible with Excel 2007, and featuring new tips that are only available in Excel 2007, this new edition of Mr. Excel's popular software guide even incorporates suggestions sent in by readers. Each featured topic has a problem statement and description, followed by a broad...
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Oracle PL/SQL Built-ins Pocket ReferenceO'Reilly, 1998
This pocket reference provides quick-reference information that will help you use Oracle Corporation's extensive set of built-in functions and packages, including those new to Oracle8.
Oracle's PL/SQL language is a programming language providing procedural extensions to the SQL relational database language and to an ever-growing number of...
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Developing Microservices with Node.jsPackt Publishing, 2016

	Key Features

	
		Real world example explained chapter after chapter with code examples.
	
		Useful concepts for other languages like Java or PHP
	
		Easy to follow by people with little to none experience in Node.js
	
		Node.js Version 0.12.2 and the latest compatible versions of Seneca and...
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