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	We often hear that the Internet has changed the world. It has most certainly changed the worlds of

	advertising, retail, news, and magazine and book publishing, and Google has played a central role in this

	change. If one were asked to fill in the blank in the sentence “Google is a(n) ___________ company” with

	what they feel is the most descriptive word, very few would choose the word advertising. A more likely

	choice would be search or technology. But in the context of its business regime and its revenues, an

	argument could be made that it is predominantly an advertising company.





	One effect that online advertising has had on the Internet economy is enabling small to

	medium businesses (SMBs) to become viable participants in the online ad arena along with the heavy

	hitters. A small business with a limited ad budget—and with a well-tuned AdWords campaign—can

	compete with the big guns on the same Google search results page. This is because the real-time

	auction-based system used by AdWords for determining ad position uses both keyword and landing

	page quality scores, on the one hand, and keyword bids, on the other. And quality scores count for a lot

	in this system. This relatively new ad technology doesn’t level the playing field entirely; big advertising

	budgets and the consequent ability of the large retailers to mount very effective campaigns still count for

	a lot. But the system does give the SMBs a better entrée than is the case with traditional media channels.

	Market analysts tell us that online consumer purchases continue to accelerate in comparison to in-store

	purchases, so we think this comparative leverage of the SMBs in the online arena can be expected to

	grow in importance.
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LabVIEW for Everyone: Graphical Programming Made Easy and Fun (3rd Edition)Prentice Hall, 2006
The #1 Step-by-Step Guide to LabVIEWNow Completely Updated for LabVIEW 8!

Master LabVIEW 8 with the industry's friendliest, most intuitive tutorial: LabVIEW for Everyone, Third Edition. Top LabVIEW...
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The New C Standard: A Cultural and Economic CommentaryAddison Wesley, 2003

	This book contains a detailed analysis of the International Standard for the C language,-3.1 excluding the
	library from a number of perspectives. The organization of the material is unusual in that it is based on
	the actual text of the published C Standard. The unit of discussion is the individual sentences from the C
	Standard (2022 of...
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WordPress For DummiesFor Dummies, 2014

	The bestselling WordPress guide, fully updated to cover the 2013 enhancements WordPress has millions of users, and this popular guide has sold more than 105,000 copies in its previous editions. With the newest releases of WordPress, author and WordPress expert Lisa Sabin-Wilson has completely updated the book to help you use and understand...
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Data Protection: Governance, Risk Management, and ComplianceCRC Press, 2009
Failure to appreciate the full dimensions of data protection can lead to poor data protection management, costly resource allocation issues, and exposure to unnecessary risks. Data Protection: Governance, Risk Management, and Compliance explains how to gain a handle on the vital aspects of data protection.

The author...
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Sales Mastery: The Sales Book Your Competition Doesn't Want You to ReadJohn Wiley & Sons, 2011

	Distinguish yourself as a "Sales Master" and win big in business today!


	Your personal and professional distinctions are THE precursor to closing the deal. Why? Because most salespeople are not distinctive-all they do is follow one another.


	Sales Mastery gives you Chuck Bauer's unique personal...
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Better English (English Guides)Usborne, 1983

	Glossy Paperback. UsBorne book. A couple of light hairline creases on the bottom right corner and top right corner from usage. The spine is tight and straight. The pages are clean and free of markings. Robyn Gee & Carol Watson, authors. Designed and illustrated by Kim Blundell. First published in 1983 by UsBorne Publishing Ltd. This is a...
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