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Innovation in Wind Turbine DesignJohn Wiley & Sons, 2011

	Innovation in Wind Turbine Design addresses the fundamentals of design, the reasons behind design choices, and describes the methodology for evaluating innovative systems and components. Always referencing a state of the art system for comparison, Jamieson discusses the basics of wind turbine theory and design, as well as how to apply...
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National Team: The Inside Story of the Women Who Changed SoccerHarry N. Abrams, 2019

	
		
			The U.S. Women’s National Soccer Team has won three World Cups and four Olympic gold medals, set record TV ratings, drawn massive crowds, earned huge revenues for FIFA and U.S. Soccer, and helped to redefine the place of women in sports. But despite their dominance, and their rosters of superstar players,...
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It's Like This, Cat (Dover Children's Classics)Dover Publications, 2017

	"Superb. The best junior novel I've ever read about big-city life." — The New York Times.


	 


	After another fight with Pop, 14-year-old Dave storms out of their apartment and nearly gets hit by a car. Kate, the local cat lady, comes to the rescue, and Dave returns home with an...
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Ballantine Books.How to Wow: Proven Strategies for Presenting Your Ideas, Persuading Your Audience, and Perfecting Your ImageBallantine Books, 2008

	“The invaluable advice in How to Wow guarantees your success in any meeting situation, from the boardroom to the breakfast table.”

	–Keith Ferrazzi, author of Never Eat Alone

	

	In today’s fast-paced world, where an elevator ride with your CEO can turn into an impromptu meeting, your lunch...
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The New Rules of Green Marketing: Strategies, Tools, and Inspiration for Sustainable BrandingBerrett-Koehler Publishers, 2011

	Green products have been around since the 1970s, but it's only in recent years that they've become ubiquitous. That's because savvy green marketers are no longer targeting "deep green" consumers with a "save the planet" pitch. Instead, they're promoting the added value their products provide: better health,...
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The Definitive Business Pitch: How to Make the Best Pitches, Proposals And Presentations (Financial Times Series)Trans-Atlantic Publications, 2007

	Good ideas don't sell themselves. In today's business world it's no longer just sales people who are responsible for winning business. Many people, from TV producers to landscape gardeners, consultants to builders, need to employ convincing communication skills to win clients and commissions. Even managers within a business have...
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The Routledge Companion to Popular Music Analysis: Expanding Approaches (Routledge Music Companions)Routledge, 2018

	
		The Routledge Companion to Popular Music Analysis: Expanding Approaches widens the scope of analytical approaches for popular music by incorporating methods developed for analyzing contemporary art music. This study endeavors to create a new analytical paradigm for examining popular music from the perspective of developments...
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The MIT Encyclopedia of Communication DisordersMIT Press, 2003
A massive reference work on the scale of MITECS (The MIT Encyclopedia of Cognitive Sciences), The MIT Encyclopedia of Communication Disorders will become the standard reference in this field for both research and clinical use. It offers almost 200 detailed entries, covering the entire range of communication and speech disorders in...
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Win the Crowd: Unlock the Secrets of Influence, Charisma, and ShowmanshipWilliam Morrow, 2005

	Would You Like to Become More Commanding, Convincing, And Charismatic?


	In this book, Steve Cohen, master magician and star of the long-running Chamber Magic show in New York City, will reveal the secrets of all great showmen and magicians—how to persuade, influence, and charm, and ultimately accomplish the things you've...
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Punk Marketing: Get Off Your Ass and Join the RevolutionHarper Perennial, 2007

	This is a manifesto and practical guide for all business people, those involved in marketing and even those who think they're not. These are the folks who have witnessed that the shift in power from business to consumer has dulled the traditional tools of marketing. Our book introduces a radical new approach, and new lexicon, to a...
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Pitch: Neural Coding and Perception (Springer Handbook of Auditory Research)Springer, 2005

	Although pitch has been considered an important area of auditory research since the birth of modern acoustics in the 19th century, some of the most significant developments in our understanding of this phenomenon have occurred comparatively recently. In auditory physiology, researchers are now identifying cells in the brainstem and cortex...


	[image: ]	[image: ][image: Power Phone Scripts: 500 Word-for-Word Questions, Phrases, and Conversations to Open and Close More Sales]

Power Phone Scripts: 500 Word-for-Word Questions, Phrases, and Conversations to Open and Close More SalesJohn Wiley & Sons, 2017

	Start closing sales like top producers!


	Have you ever found yourself at a loss for what to say when the gatekeeper asks you what your call is about? Have your palms ever sweated when the decision maker shuts you down with: “I wouldn’t be interested”? Has your heart taken a fast dive into your stomach when,...
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