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	In just under a decade, Facebook has gone from a Harvard prodigy's dorm-room experiment to an essential part of the social life of hundreds of millions of children, teens, and adults across the globe. It's no surprise, then, that the company has been the subject of countless magazine articles, books, and even movies. But despite the extensive coverage that has been given to the company in the years since founder Mark Zuckerberg first took Facebook live on Harvard's server, one question remains unanswered: From a business standpoint, how, exactly, did Facebook do it?


	How did a college student with no real-world business experience take a relatively simple idea and then, less than ten years later, turn it into a $100 billion dollar company? What specific steps did Facebook take along its journey to creating perhaps the most innovative startup of the 21st century? What approach did it take when pitching venture capitalists, and how did it go about forging its many strategic partnerships? And, most importantly, how can would-be founders learn and effectively utilize Facebook's unique techniques and strategies in their own startup efforts? In How to Create the Next Facebook, tech guru Tom Taulli answers all of these questions and more, crystallizing the process by which Facebook was shepherded from idea to IPO to provide a guided blueprint for budding entrepreneurs who are ready to start building their own great business.


	Regardless of what stage of development your startup is in, How to Create the Next Facebook provides you with clear, compelling, and ultimately actionable advice extracted from Facebook's startup success story. You'll learn how Facebook handled the very same situations your startup is confronting—from how it arrived at its mission statement to what its priorities were during its talent search process—before gaining access to all the concrete, practical guidance you need to make the right decisions for your company and continue moving forward with confidence. And, of course, because Facebook didn't get everything right at first, author Tom Taulli painstakingly details the company's most costly mistakes, documenting everything from its protracted legal struggles to its many failed attempts at establishing multiple revenue streams, so that you can arm your company against the various challenges that threaten to sink even the very best startups.


	By the time you turn the final pages of How to Create the Next Facebook, you'll realize that Facebook is more than just a fun place to catch up with old friends; it is the ideal model to follow for those who, like you, are ready to build the world's next great startup.


	What you’ll learn


	After reading this book, you will be able to:

		
			Capitalize on the Facebook phenomenon and understand how top startups are built.
	
			Avoid the most common pitfalls that cripple young ventures and improve your startup's chances at long-term success.
	
			Uncover innovative ways to boost your startup's growth and learn the importance of developing multiple revenue streams.
	
			Understand the startup financing process, from angel funding to the IPO.
	
			Protect yourself, your company, and your intellectual property from the competition.
	
			Create a sustainable and profitable company with long-term growth prospects.





	Who this book is for


	How to Create the Next Facebook is specifically designed for the more than 400 million estimated entrepreneurs worldwide who are currently in the process of developing their own company. In addition, this book will appeal to aspiring entrepreneurs of all ages who, although they have not yet begun to develop their own company, are nonetheless interested in doing so in the future. Finally, thanks to the general interest that mainstream movies, narrative books, and the site itself have generated for Facebook, those who are fascinated by the company and want to learn the ins and outs of its early business efforts will constitute a third audience.
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Modern Industrial Automation Software DesignJohn Wiley & Sons, 2006
In industrial settings, using modern technology, machinery, and integrated systems to their maximum potential often depends on well-designed automation software. As tech-nologies continually develop and evolve, practicing engineers and academic researchers must continually develop the software to run these technologies. Modern Industrial...
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Chances Are: Adventures in ProbabilityViking Adult, 2006
A layman’s journey into the realm of probability—from poker to politics, weather to war,   Monte Carlo to mortality  

  We search for certainty, but find only likelihood. All things are possible, only one thing actually   happens; everything else is in the realm of probability. The twin disciplines of...
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Adobe Fireworks CS6 Classroom in a BookAdobe Press, 2012

	Those creative professionals seeking the fastest, easiest, most comprehensive way to learn Adobe Fireworks choose Adobe Fireworks CS6 Classroom in a Book from the Adobe Creative Team. The 14 project-based lessons in this book show readers step-by-step the key techniques for working in Fireworks.

	

	Readers will learn what they...
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Data-Intensive Text Processing with MapReduceMorgan and Claypool Publishers, 2010

	Our world is being revolutionized by data-driven methods: access to large amounts of data has generated new insights and opened exciting new opportunities in commerce, science, and computing applications. Processing the enormous quantities of data necessary for these advances requires large clusters, making distributed computing paradigms...
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Computational Intelligence: An IntroductionJohn Wiley & Sons, 2007
Computational Intelligence: An Introduction, Second Edition offers an in-depth exploration into the adaptive mechanisms that enable intelligent behaviour in complex and changing environments. The main focus of this text is centred on the computational modelling of biological and natural intelligent systems, encompassing swarm...


	[image: ]	[image: ][image: Data Analysis and Decision Making]

Data Analysis and Decision MakingSouth-Western College, 2010


	With today’s technology, companies are able to

	collect tremendous amounts of data with relative

	ease. Indeed, many companies now have more data

	than they can handle. However, the data are usually

	meaningless until they are analyzed for trends,

	patterns, relationships, and other useful information.

	This book...
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