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Want to know how to make yours the “in” business with both the press and customers? Looking for that one tool to help you get word of mouth rolling, quickly and inexpensively? Your competitors are working hard to generate this exposure, and now it’s your turn. Full Frontal PR lets you in on a big secret of the PR industry: You can create buzz and elicit media attention for yourself without the help of a PR firm and without a large budget.

With entertaining case studies, Full Frontal PR breaks down the publicity process and demonstrates how you can use the press productively. You’ll learn how to identify your unique news-making hook, build relationships with the mainstream and industry press, and gain strategic placemats that will build your business and get people talking. These tactics are based on proven methods that are easy to implement and, most importantly, cost effective.

 About the Authors 

Richard Laermer, the founder of RLM Public Relations, has written for the New York Times, the New York Daily News, USA Today, Us Weekly, and other publications.  He appears on public radio and is the author of several books, including Trendspotting (Perigee, 2002) and Native’s Guide to New York (W.W. Norton, 2002).  Laermer writes the regular feature column for the back page of PR Week, as well as coauthoring the monthly “Full Frontal PR Report” for MediaMap.

Michael Prichinello is vice president and director of media strategy for RLM Public Relations, where he has managed some of the firm’s most successful campaigns. With his coauthor, he writes MediaMap’s “Full Frontal PR Report.”
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TOAD HandbookSams Publishing, 2003
TOAD Handbook is a guide for developing Oracle applications and administering  Oracle databases with TOAD. Starting with installation and configuration, the  book covers the TOAD SQL editors in depth, including dozens of helpful,  undocumented features. Later chapters discuss reporting and exporting data and  using several add-on tools designed to...
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Smart Data: Enterprise Performance Optimization StrategyJohn Wiley & Sons, 2010

	This book is written for enterprise executives and addresses the single most important activity for which they are ultimately responsible—optimization of performance. Whether you are an executive of government or commercial enterprise, or any other organization, your primary aim is to maximize return from limited resources to accomplish...
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Great Big Agile: An OS for Agile LeadersApress, 2018

	Big Agile leaders need an empirical, "high-trust" model that provides guidance for scaling and sustaining agility and capability throughout a modern technology organization. This book presents the Agile Performance Holarchy (APH)?a "how-ability" model that provides agile leaders and teams with an operating system to...
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Functional Programming for Java Developers: Tools for Better Concurrency, Abstraction, and AgilityO'Reilly, 2011

	Why should a Java developer learn about functional programming (FP)? After all, hasn’t
	functional programming been safely hidden in academia for decades? Isn’t objectoriented
	programming (OOP) all we really need? This book explains why functional
	programming has become an important tool for the challenges of our time and how...
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Character Emotion in 2D and 3D AnimationCourse Technology PTR, 2007
If you picked up this book, you are probably looking for a way to bring more emotion to your animated characters. Emotion in animation is much more than just depicting emotion in a character. In this book, character emotion is covered as well as other aspects of animation, such as environments and conveying emotion to the audience. My hope in...
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Algorithms for Visual Design Using the Processing LanguageJohn Wiley & Sons, 2009
How has design changed through the use of computers? Is it still valid to assume that a designer is in control of a design concept? What if there is a lack of predictability over what was intended by the designer and what came out on the computer’s screen? Is computer programming necessary in design today?

This book is about...
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