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	The Findability Formula: The Easy, Non-Technical Approach to Search Engine Marketing, 9780470420904 (0470420901), John Wiley & Sons, 2009
"...shows how to position your business front and centre when prospects are searching online for solutions you can provide." (Globe and Mail, April 2009)    

       To be successful in business you must be able to attract the right clients and persuade them to buy. However, on the internet, people only see what the search engines direct them to and the competition for those top spots is fierce. So how do you ensure that your business is front-and-center when prospects are searching for solutions? The answer is The Findability Formula. The Findability Formula is for anyone who wants to improve results from Internet marketing. The book is specifically written for business owners who are frustrated with a website that is not showing up in search results and not generating business. The Findability Formula will help readers understand how prospects and customers search for products and services on the Internet, and will show them, step-by-step, how to optimize their findability. The book will be a non-technical guide to effectively building and implementing, from the ground up, an Internet search marketing program that gets results. The reader will learn how paid search works, and how paid and organic search can work together to create optimum web visibility and reduce paid search costs over time. The basic message of the book is that there is a formula for findability and for converting prospects to purchasers.
    
    Readers' Benefits from The Findability Formula:
    * A complete step-by-step approach to search engine marketing applicable to any product or service, The Findability Formula will include easy-to-follow instruction from chapter to chapter as well as launch checklists in the appendix.
    * The most up-to-date search research and statistics available, including uncommon ways to connect with your online buyer.
    * Shows the reader how to avoid common search marketing mistakes that cost big money. How to not be bullied and take control of in-house e-commerce department strategies and SEM agencies.
    * A small company can compete successfully in search with larger, well-established competitors. How to work smarter to get even better search engine "findability".
    * Maximizes the reader's investment. The reader won't waste money by needlessly paying for "clicks" from customers who have no intention of buying. The investment in this book will be repaid thousands of times over.
    * Saves time, money and energy in creating in-house search marketing programs and properly tracking results by keyword. Negates the need to hire outside SEM agencies    

About the Author
Heather Lutze is a nationally recognized Internet marketing speaker and consultant on search strategies. She has more than ten years of hands-on management experience in pay per click, search engine optimization, and landing page testing. She is also the founder of Lutze Consulting, a search marketing agency that helps companies improve their results and increase sales through paid search and organic search optimization.
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Microsoft  Windows PowerShell(TM) Step By StepMicrosoft Press, 2007
Your hands-on, step-by-step guide to automating administration with Windows PowerShell.

Teach yourself the fundamentals of Windows PowerShell command line interface and scripting language. Written by a leading scripting expert, this tutorial delivers self-paced labs, timesaving tips, and hands-on sample scripts for automating Windows...


		

MCSE Self-Paced Training Kit (Exam 70-293): Planning and Maintaining a Microsoft Windows Server 2003 Network InfrastructureMicrosoft Press, 2003
Ace your preparation for the skills measured by MCP Exam 70-293—and on the job—with this official Microsoft study guide. Work at your own pace through a system of lessons, hands-on exercises, troubleshooting labs, and review questions.

You also get expert exam tips plus a full review section inside the book that covers all...


		

Upgrading & Fixing PCs For DummiesFor Dummies, 2007
Covers upgrades for gaming, digital video, and entertainment!   

   Transform your PC into a glitch-free, turbocharged, multimedia machine   

   Want to add punch to your PC? This handy reference helps add power to your old computer. Easy steps show you how to add memory, update your virus...





	

Scale Space and Variational Methods in Computer Vision: Second International ConferenceSpringer, 2009

	This book contains 71 original, scientific articles that address state-of-the-art
	research related to scale space and variational methods for image processing and
	computer vision. Topics covered in the book range from mathematical analysis
	of both established and new models, fast numerical methods, image analysis,
	segmentation,...


		

Practical Virtualization Solutions: Virtualization from the TrenchesPrentice Hall, 2009
A few years ago, the idea of running multiple operating systems concurrently on the same computer captured the imagination of the computing industry. Virtualization became the hot buzzword and projects were launched to fulfill the dream.

With virtualization, you don’t need an extra computer every time you want to bring up a new...

		

Endings and Beginnings, Second Edition: On terminating psychotherapy and psychoanalysisRoutledge, 2013

	In this second edition of Endings & Beginnings (Routledge, 2006), Herbert J. Schlesinger explores endings and beginnings within psychoanalysis and psychoanalytic therapy; both the obvious main endings and beginnings of any course in treatment, and the many little endings and beginnings that permeate analysis. The...
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