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	The Game Plan: Your Guide to Mental Toughness at Work, 9781841127255 (1841127256), Capstone, 2006

	"Steve Bull is a true expert in his field. Anyone interested in winning will profit from his experience and knowledge."

	—Andrew 'Freddie' Flintoff


	"Steve Bull’s ideas and techniques will equip anyone in business with a game plan for acquiring the winning edge."

	—From the Foreword by Michael Vaughan


	Mental toughness goes hand in hand with success and yet it is often misunderstood. True mental toughness is about preparation, resilience, control, risk management and above all execution. So, how do you utilise this elusive but critical attribute? By starting with a “game plan.”


	The Game Plan is about winning. More importantly, it’s about you winning. It’s about how you can create a personal performance environment that enables you to deliver at the crucial times. The Game Plan explores different types of mental toughness and examines how each one can give you the platform for significantly increased levels of self-confidence and resilience. Learn the easy-to-apply lessons that have created an environment of success for a host of world-beating performers in the business world and beyond. Imagine being able to apply a winning performance mindset to everyday work situations such as:

	
		Making presentations razor sharp
	
		Wowing new clients
	
		Being in control during performance appraisals
	
		Staying cool during even the most hectic and pressurized days
	
		Maintaining your self-belief even when things go wrong
	
		Making the right decision at the right time.



	Read and learn from The Game Plan and you will have at your fingertips a robust strategy to give you the edge over your closest competitors and the very best chance of success.
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Branding For DummiesFor Dummies, 2014

	Discover how brands are created, managed, differentiated, leveraged, and licensed


	Whether your business is large or small, global or local, this new edition of Branding For Dummies gives you the nuts and bolts to create, improve, and maintain a successful brand. It'll help you define your company's mission,...


		

A+ Certification All-in-One Exam Guide, Sixth EditionMcGraw-Hill, 2006
The Number-One CompTIA A+ Exam Guide
 

"The most comprehensive publication on the market." -Certification Magazine

Completely revised and updated for all four new exams and reviewed and approved by CompTIA, this definitive volume covers everything you need to know to pass the CompTIA A+...


		

Histopathology: Methods and Protocols (Methods in Molecular Biology)Humana Press, 2014

	Histopathology: Methods and Protocols provides a comprehensive guide to the current issues in histopathology. With chapters on organ-based approaches with specific protocols for morphologic, molecular examination and pathological observations governing the therapeutic management of the diseases. Written in the highly successful...





	

Hybrid Methods in Pattern RecognitionWordware Publishing, 2002
The discipline of pattern recognition has seen enormous progress since its beginnings more than four decades ago. Over the years various approaches have emerged, based on statistical decision theory, structural matching and parsing, neural networks, fuzzy logic, artificial intelligence, evolutionary computing, and others. Obviously, these...

		

Convergence in Information and Communication Technology: Strategic and Regulatory ConsiderationsWorld Bank Publications, 2010

	Growth in the information and technology (ICT) sector has exploded over the past 20 years. Dynamic market and technology developments have led to a phenomenon known as convergence, defined in this volume as the erosion of boundaries between previously separate ICT services, networks, and business practices. Examples include cable television...


		

The E-Privacy Imperative : Protect Your Customers' Internet Privacy and Ensure Your Company's Survival in the Electronic AgeAMACOM, 2001
With their potential for vicious customer backlash and devastating sales drops, Internet privacy infractions--such as selling e-mail lists and personal data or operating an insecure site where credit-card or competitive-pricing information can be stolen--have become deadly serious business concerns.
The E-Privacy Imperative is...
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