		[image: ]			Home | Amazing | Today | Tags | Publishers | Years | Account | Search 	
		[image: ]



	[image: ]

	[image: ]
		



	Advertisement

	[image: ][image: unlimited object storage image]



	Today's Books

		[image: Everything I Know about Marketing I Learned From Google]


[image: Buy]
	[image: ]Everything I Know about Marketing I Learned From Google, 9780071742894 (0071742891), McGraw-Hill, 2010

	Want Market Share? Google It!


	“Google is a once-in-a-generation company. Aaron Goldman has written an essential book that goes beyond telling us how Google became so important to explaining why the revolution it’s leading will affect everyone in media and marketing.”

	—Brian Morrissey, Digital Editor, Adweek


	“An insightful tour of the elements that have made Google successful combined with a usable guide on how to apply this learning to your business.”

	—Rishad Tobaccowala , Chief Strategy & Innovation Officer, Vivaki


	About the Book


	You know you’ve hit it big when your name becomes a verb—and no one knows that better than Google. In just over 10 years, Google has become the world’s most valuable brand, consistently dominating its category and generating $6 billion in revenue per quarter.


	How does Google do it? In a word: marketing.


	You may not think Google does much marketing. Indeed, it doesn’t do a lot of what has traditionally been viewed as marketing. But in today’s digital world, marketing has taken new shape—and Google is at the cutting edge.


	In Everything I Know about Marketing I Learned from Google, digital marketing expert Aaron Goldman offers 20 powerful lessons straight from Google’s playbook. Taking you deep into the inner workings of the Googleplex (which are simpler than you think), Goldman provides the knowledge and tools you need to build and grow your brand (which is also simpler than you think).


	Along the way, he shows how Google’s tactics are being used by a wide range of successful corporations, from Apple to Zappos. Key principles include:

	
		Tap into the Wisdom of Crowds: Get the signals you need directly from your customers
	
		Keep It Simple, Stupid: Craft messages people can grasp in a nanosecond and pass along
	
		Don’t Interrupt: Join the conversation— but avoid disrupting it
	
		Act Like Content: Provide value, not sales pitches
	
		Test Everything: Take no detail of your program for granted; you can always improve
	
		Show Off Your Assets: Distribute your brand everywhere



	The beauty of it all is that these Googley lessons can be applied to every aspect of marketing, in organizations of any size. Whether you run a PR department in a multinational corporation or serve as the sole marketer in a small business, these tactics work.


	In its mission to “organize the world’s information,” Google has rewritten the book on marketing. Use Everything I Know about Marketing I Learned from Google to remake your own organization’s marketing—and engage more customers than ever.
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Nightwork: A History of Hacks and Pranks at MITMIT Press, 2011

	An MIT "hack" is an ingenious, benign, andanonymous prank or practical joke, often requiring engineering or scientificexpertise and often pulled off under cover of darkness -- instances of campus mischief sometimes coinciding withApril Fool's Day, final exams, or commencement. (It should not beconfused with the sometimes...
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Semiconductor Optical AmplifiersWorld Scientific Publishing, 2006

	This invaluable book provides a comprehensive treatment of the design and applications of the semiconductor optical amplifier (SOA). SOAs are important components for optical communication systems with applications as in-line amplifiers and as functional devices in evolving optical networks. The functional applications of SOAs were first...
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Python, PyGame, and Raspberry Pi Game DevelopmentApress, 2019

	
		Expand your basic knowledge of Python and use PyGame to create fast-paced video games with great graphics and sounds. This second edition shows how you can integrate electronic components with your games using the build-in general purpose input/output (GPIO) pins and some Python code to create two new games. 
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Inventor Confidential: The Honest Guide to Profitable InventingHarperCollins, 2021

	
		The road to licensing a profitable, innovative product or technology is riddled with curves, holes, and rocky cliffs. The President of the United Inventors Association shows inventors, innovators, and makers a better path towards monetizing your creations and how to avoid the get-rich-quick scammers.
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Pro Wicket (Expert's Voice in Java)Apress, 2006

 I'm glad we're having our first real Wicket book available now...It is more than just a how-to guide; Karthik goes through the effort of explaining alternatives and explains how things are done by Wicket instead of merely giving you the steps...
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ACE the IT ResumeMcGraw-Hill, 2007
Create a first-rate resume that will get you hired in IT 

Stand out in a crowd of IT job applicants by creating and submitting a winning resume and cover letter with help from this practical guide. Fully revised and updated for the latest trends, technologies, and in-demand jobs, Ace the IT Resume, Second...
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