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	Step-by-step guidelines for successful marketing management!

	

	Designed for college- and graduate-level marketing students, Marketing Management: Text and Cases is also a valuable resource for anyone trying to market a product or service. This volume integrates understandable marketing concepts and techniques with useful tables, graphs, and exhibits. Three leading experts in marketing management teach you how to market any business.

	

	Marketing Management: Text and Cases is divided into two sections to accommodate a wide variety of interests. The first section is an essential textbook that offers a complete overview of marketing management, and describes the steps necessary for successful company-to-customer interaction. Each chapter comes generously enhanced with tables and charts to clearly demonstrate the marketing process from concept to implementation.

	

	Marketing Management: Text and Cases also contains fifteen new case studies to challenge the more experienced marketing student as well as introduce the beginner to situations where the marketing process can be demonstrated. These cases provide a wide variety of managerial situations for small, medium, and large companies as well as entrepreneurial cases to expose readers to the types of analyses needed for those examples. From the creation of a new waterpark to marketing algae products, these case studies provide backgrounds, histories, trend analyses, and data to reveal the companies’ situations and possible solutions. This book is useful for training courses and valuable to university faculty and students as well as business managers, CEOs, and entrepreneurs.

	

	Marketing Management: Text and Cases covers essential managerial elements of marketing, including:

	
		an overview of marketing in the new millennium, including basic definitions, global marketing, and electronic marketing
	
		customer analysisÂ—segmentation, market grids, and market estimations
	
		competitive analysisÂ—types of competition, gathering intelligence, and marketing audits
	
		financial analysisÂ—assessing revenue, cost, profitability, and risk for marketing decisions
	
		marketing planningÂ—both strategic planning and operational perspectives
	
		evaluation and control of marketing activities including sales, cost, and profit
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Concepts of Chemical Engineering 4 Chemists (RSC '4' Chemists)Royal Society of Chemistry, 2007

	This book is meant as a handbook and resource guide for chemists
	(and other scientists) who either find themselves working alongside
	chemical engineers or who are undertaking chemical engineering-type
	projects and who wish to communicate with their colleagues and
	understand chemical engineering principles. The book has arisen out
	of...
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Ludics: Play as Humanistic InquiryPalgrave Macmillan, 2021

	This book establishes play as a mode of humanistic inquiry with a profound effect on art, culture and society. Play is treated as a dynamic and relational modality where relationships of all kinds are forged and inquisitive interdisciplinary engagement is embraced. Play cultivates reflection, connection, and creativity, offering new...
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Enterprise Cloud Computing: Technology, Architecture, ApplicationsCambridge University Press, 2010

	In today’s world virtually all available information on any technical topic is
	just a few clicks away on the web. This is especially true of an emerging area
	such as cloud computing. So why write a book, and, who should read this
	book and why?


	Every few years a new ‘buzzword’ becomes the rage of the...
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Organic Electronics: Materials, Processing, Devices and ApplicationsCRC Press, 2009
In the near future, organic semiconductors may be used in a variety of products, including flat-screen TVs, e-book readers, and third-generation organic photovoltaics applications, to name just a few. While organic electronics has received increased attention in scientific journals, those working in this burgeoning field require more in-depth...
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Aspect-Oriented Programming with AspectJSams Publishing, 2002
In a November 2001 Java Pro magazine article, noted Java pundit Daniel Savarese states, "The days of Object-Oriented Programming may be numbered, One day we may all be using Aspect-Oriented Programming ."  While this may be hyperbole, the AOP bring certain needed improvements to the OOP.  AspectJ is a Java-based tool that allows...
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CLR via C#, Second Edition (Pro Developer)Microsoft Press, 2006
Expert guidance from well-known programming author Jeff Richter about the CLR and the .NET Framework 2.0. Your hands-on guide to developing applications with the common language runtime (CLR) and Microsoft .NET Framework 2.0, with examples in Microsoft Visual C# 2005.

Over the years, Microsoft has introduced various technologies to help...





	





©2021 LearnIT (support@pdfchm.net) - Privacy Policy
