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Content Strategy for the Web, 2nd EditionNew Riders Publishing, 2012

	 


	
		At Facebook, employees are empowered to be bold in the name of innovation.
	
		“Move Fast and Break Things,” “What Would You Do If You Weren’t
	
		Afraid?” and “Done Is Better Than Perfect” are a few of the mottos pasted
	
		on the walls at Facebook...
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Game Mechanics: Advanced Game Design (Voices That Matter)New Riders Publishing, 2012

	This in-depth resource teaches you to craft mechanics that generate challenging, enjoyable, and well-balanced gameplay. You’ll discover at what stages to prototype, test, and implement mechanics in games and learn how to visualize and simulate game mechanics in order to design better games. Along the way, you’ll practice what...
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Presentation Zen Design: Simple Design Principles and Techniques to Enhance Your PresentationsNew Riders Publishing, 2009

	In his internationally acclaimed, best-selling book Presentation Zen: Simple Ideas on Presentation Design and Delivery, presentation master Garr Reynolds gave readers the framework for planning, putting together, and delivering successful presentations. Now, he takes us further into the design realm and shows how we can apply...
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Designing with Web Standards (3rd Edition)New Riders Publishing, 2009

	Best-selling author, designer, and web standards evangelist Jeffrey Zeldman has revisited his classic, industry-shaking guidebook. Updated in collaboration with co-author Ethan Marcotte, this third edition covers improvements and challenges in the changing environment of standards-based design.

	

	Written in the same engaging...
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Design For How People Learn (Voices That Matter)New Riders Publishing, 2011

	Products, technologies, and workplaces change so quickly today that everyone is continually learning. Many of us are also teaching, even when it's not in our job descriptions. Whether it's giving a presentation, writing documentation, or creating a website or blog, we need and want to share our knowledge with other people. But if...
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A Project Guide to UX Design: For user experience designers in the field or in the making (2nd Edition)New Riders Publishing, 2012

	User experience design is the discipline of creating a useful and usable Web site or application that’s easily navigated and meets the needs of the site owner and its users. There’s a lot more to successful UX design than knowing the latest Web technologies or design trends: It takes diplomacy, management skills, and business...






		[image: ][image: Business Playground: Where Creativity and Commerce Collide, The (Voices That Matter)]

Business Playground: Where Creativity and Commerce Collide, The (Voices That Matter)New Riders Publishing, 2010

	I am by nature an adventurer and am continually energised by

	whatever challenges I can find to throw myself into (sometimes

	almost literally), whether that’s shaking up an industry or trying to

	circumnavigate the world in a hot air balloon. It’s the same

	enthusiasm and openness to new things that

	young children...
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Logo Design Love: A Guide to Creating Iconic Brand IdentitiesNew Riders Publishing, 2009

	There are a lot of books out there that show collections of logos. But David Airey’s “Logo Design Love” is something different: it’s a guide for designers (and clients) who want to understand what this mysterious business is all about. Written in reader-friendly, concise language, with a minimum of designer jargon,...
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Grouped: How small groups of friends are the key to influence on the social web (Voices That Matter)New Riders Publishing, 2011

	The web is undergoing a fundamental change. It is moving away from its current structure of documents and pages linked together, and towards a new structure that is built around people. This is a profound change that will affect how we create business strategy, design, marketing, and advertising. The reason for this shift is simple. For tens...
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Interactive Project Management: Pixels, People, and Process (Voices That Matter)New Riders Publishing, 2012

	As an industry, interactive is different. The work entails elements of software development, marketing, and advertising, yet it’s neither purely technical nor traditional “agency” work. Delivery methods are different, and because the industry is relatively new, the gap in understanding between the clients buying the work and...
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Rocket Surgery Made Easy: The Do-It-Yourself Guide to Finding and Fixing Usability ProblemsNew Riders Publishing, 2009

	It's been known for years that usability testing can dramatically improve products. But with a typical price tag of $5,000 to $10,000 for a usability consultant to conduct each round of tests, it rarely happens.

	

	In this how-to companion to Don't Make Me Think: A Common Sense Approach to Web Usability, Steve...
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Design by Nature: Using Universal Forms and Principles in Design (Voices That Matter)New Riders Publishing, 2011

	In Design by Nature: Using Universal Forms and Principles in Design, author Maggie Macnab takes you on an intimate and eclectic journey examining the unending versatility of nature, showing how to uncover nature’s ingenuity and use it to create beautiful and compelling designed communications.

	
...
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