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Invisible Capital: How Unseen Forces Shape Entrepreneurial OpportunityBerrett-Koehler Publishers, 2010

	
		Writer, consultant and speaker Chris Rabb coined the term "invisible capital" to represent the unseen forces that dramatically impact entrepreneurial viability when a good attitude, a great idea, and hard work simply aren't enough.

		

		In his book, Invisible Capital: How Unseen Forces Shape...
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Effective Monitoring and Alerting: For Web OperationsO'Reilly, 2012

	
		With this practical book, you’ll discover how to catch complications in your distributed system before they develop into costly problems. Based on his extensive experience in systems ops at large technology companies, author Slawek Ligus describes an effective data-driven approach for monitoring and alerting that enables you to...
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Human Impact on the Natural EnvironmentJohn Wiley & Sons, 2018

	A brand new edition of the definitive textbook on humankind’s impact on the Earth’s environment—now in full color


	This classic text explores the multitude of impacts that humans have had over time upon vegetation, animals, soils, water, landforms, and the atmosphere. It considers the ways in which climate...






		[image: ][image: Firefox and Thunderbird: Beyond Browsing and Email]

Firefox and Thunderbird: Beyond Browsing and EmailQue, 2005
There's a new browser in town: Firefox is quickly becoming a  leading alternative to Microsoft Internet Explorer. If you are new  to Firefox and want to see what all the buzz is about, Firefox  and Thunderbird: Beyond Browsing and Email is the guide that  you need. By focusing on how to configure...
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Wireless Networks: Multiuser Detection in Cross-Layer Design (Information Technology: Transmission, Processing and Storage)Springer, 2005
Cross-layer design seeks to enhance the capacity of wireless networks significantly through the joint optimization of multiple layers in the network, primarily the physical (PHY) and medium access control (MAC) layers. Although there are advantages of such design in wireline networks as well, this approach is particularly advantageous for wireless...
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Actionable Web Analytics: Using Data to Make Smart Business DecisionsSybex, 2007
Getting ROI from the Web Is Everyone's Job   

   Right now someone is clicking on your website, and knowing everything you can about those clicks and the people that make them is a business imperative. That's the first of a set of compelling business lessons distilled from the authors' decade of experience with the...
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Intranets - a guide to their design, implementation and managementEuropa Publications Ltd, 2001
This book may appeal to anyone requiring an overview of the technological and cultural implications of adopting information and knowledge management solutions using Internet technologies.

The book examines the tactical issues addressed at a functional or departmental level and their impact upon the organisation as a whole from a...
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NeuroengineeringCRC Press, 2007
Comprehensive, practical, and broad in scope, Neuroengineering offers clinical insights on revolutionary technologies from prominent neurosurgeons and neurologists. This book presents a wide range of new developments in the field and high-impact emerging technologies that are poised to change the industry, described in detailed...
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Handbook of Educational Data Mining (CRC Data Mining and Knowledge Discovery Series)CRC Press, 2010

	The goal of this book is to provide an overview of the current state of knowledge of educational
	data mining (EDM). The primary goal of EDM is to use large-scale educational data
	sets to better understand learning and to provide information about the learning process.
	Although researchers have been studying human learning for over a...
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Breakthrough Nonprofit Branding: Seven Principles to Power Extraordinary Results (The AFP/Wiley Fund Development Series)John Wiley & Sons, 2010

	A hands-on guide to help your nonprofit build its brand, raise its profile, strengthen impact and develop deeper relationships with donors, volunteers, and other stakeholders. Breakthrough Nonprofit Branding is about the power a constituency-focused, compelling brand can have to revolutionize an organization and the way...
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Stem Cell Labeling for Delivery and Tracking Using Noninvasive Imaging (Series in Medical Physics and Biomedical Engineering)CRC Press, 2011

	Stem Cell Labeling for Delivery and Tracking Using Noninvasive Imaging provides a comprehensive overview of cell therapy imaging, ranging from the basic biology of cell therapeutic choices to the preclinical and clinical applications of cell therapy. It emphasizes the use of medical imaging for therapeutic delivery/targeting,...
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How Cool Brands Stay Hot: Branding to Generation YKogan Page, 2011

	Generation Y are the most marketing-savvy and advertising-critical generation ever. Three times the size of Generation X, they have a much bigger impact on society and business. In How Cool Brands Stay Hot, Joeri Van den Bergh and Mattias Behrer address what drives Generation Y as consumers and how marketers can develop the right brand...






		[image: ][image: unlimited object storage image]



	Result Page: 139 138 137 136 135 134 133 132 131 130 129 128 127 126 125 124 123 122 121 


©2021 LearnIT (support@pdfchm.net) - Privacy Policy
