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Web 2.0 has taken on buzzword status. It's now shorthand for everything that is new, cutting-edge, and gaining momentum online. Web 2.0 can describe particular Web sites; cultural trends like social networking, blogging, or podcasting; or the underlying technology that makes today's coolest Web applications possible. Many Web 2.0 innovations were pioneered by behemoths like Google, Amazon, Apple, YouTube, and MySpace. But even the smallest, leanest companies can take advantage of the new trends, new and open-source programming tools, and new networks. This book presents a wealth of ideas that will enable any business to quickly and affordably deploy Web 2.0 best practices to gain customers and maximize profits.

Web 2.0 is more a series of trends than a basket of things:  —More and more, power is in the hands of individual users and their networks. —Web content is distributed, sorted, combined, and displayed across the Web in formats and places not anticipated by the content creators. —New technology now makes rich online experiences and complex software applications possible, and at a low cost. —Integration is breaking down walls between PCs and mobile devices. Web 2.0 is a landscape in which users control their online experience and influence the experiences of others. Business success on the Web, therefore, now comes from harnessing the power of social networks, computing networks, media and opinion networks, and advertising networks. Web 2.0 takes advantage of higher bandwidth and lighter-weight programming tools to create rich, engaging online experiences that compete with television and other offline activities.  With examples and case studies from real businesses, this book demonstrates what makes a successful Web 2.0 company, regardless of its size or resources. A non-technical guide, it is aimed squarely at the marketer or business manager who wants to understand recent developments in the online world, and to turn them into practical, competitive advantages.







	Comments

		


	[image: ]Add Your Comment
(HTML tags aren't allowed.)











	Amazing Books

	[image: ][image: Nanoscale Devices: Fabrication, Functionalization, and Accessibility from the Macroscopic World (NanoScience and Technology)]

Nanoscale Devices: Fabrication, Functionalization, and Accessibility from the Macroscopic World (NanoScience and Technology)Springer, 2009
The evolution of the microelectronics is controlled by the idea of scaling. However, the scaling of the device size below 10 nm is expected to be impossible because of physical, technological and economic reasons. Fundamental considerations (based on Heisenberg's principle, Schrödinger equation, decoherence of quantum states, and Landauer...
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Visual Perception and Robotic Manipulation: 3D Object Recognition, Tracking and Hand-Eye CoordinationSpringer, 2006
As autonomous robots expand into the service domain, new solutions to the challenge of operating in domestic environments must be developed. Widespread adoption of service robots demands high robustness to environmental change and operational wear, and minimal reliance on application specific knowledge. As such, rich sensing modalities such as...
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New Perspectives on Microsoft Access 2010, IntroductoryCourse Technology PTR, 2010


	The New Perspectives Series’ critical-thinking, problem-solving approach is the ideal way

	to prepare students to transcend point-and-click skills and take advantage of all that

	Microsoft Office 2010 has to offer.





	In developing the New Perspectives Series, our goal was to create books that give students

	the...
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Digital Video Surveillance and SecurityButterworth-Heinemann, 2010

	Digital Video Surveillance & Security provides a blueprint for the IP-based electronic security system clients need, allowing security professionals to protect their client's place of business or home. The author gives detailed plans on the best camera position, areas of coverage, hardware and software to select in order to maximize...
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Fundamentals of Air Pollution, Fourth EditionAcademic Press, 2007
A compendium for all involved directly or indirectly in decision making about air pollution control-regulatory or engineering.     

       Fundamentals of Air Pollution is an important and widely used textbook in the environmental science and engineering community.  Written shortly after the passage of the seminal Clean Air Act...
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Digital Audio Broadcasting: Principles and ApplicationsJohn Wiley & Sons, 2001
The new Digital Radio system DAB (Digital Audio Broadcasting) is a highly innovative and universal multimedia broadcast system that will replace the existing AM and FM audio broadcast services in many parts of the world in the immediate future. It is designed for excellent mobile reception, is highly robust against multipath reception and allows...
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