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Secrets from the Innovation Room: How to Create High-Voltage Ideas That Make Money, Win Business, and Outwit the CompetitionMcGraw-Hill, 2004
Whether you believe it or not, you are naturally creative; the secret lies in  knowing how to tap into your inner creativity. Secrets from the Innovation  Room takes the mystery out of the creative process, describing a new way of  thinking you can use to produce fresh, practical, money-making ideas guaranteed  to revolutionize your...
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The Google Way: How One Company Is Revolutionizing Management as We Know ItNo Starch Press, 2009

Shortly after World War I, Ford and GM created the large modern corporation, with its financial and statistical controls, mass production, and assembly lines. In the 1980s, Toyota stood out for combining quality with continuous refinement. Today, Google is reinventing business yet again-the way we work, how organizations are controlled,...
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Rethink: A Business Manifesto for Cutting Costs and Boosting InnovationFT Press, 2009

	It's the trap that ensnares virtually every business. We focus on process: "how" we're doing the job. And we forget about the bigger issue: "what" we're doing and "why" we're doing it. That's why we're leaving so much value on the table. In Rethink, business architect Ric Merrifield...
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Igniting Innovation: The Tata WayHarper Perennial, 2019

	Founded by Jamsetji Tata in 1868, the Tata group is a global enterprise, headquartered in India, comprising thirty companies across ten clusters. The group operates in more than 100 countries across six continents. What does the Tata group do to encourage and enhance innovation in these companies that are well established and also several other...
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Technology, Design and Process Innovation in the Built Environment (Spon Research)Taylor & Francis, 2009
Buildings and infrastructure represent principal assets of any national economy as well as prime sources of environmental degradation. Making them more sustainable represents a key challenge for the construction, planning and design industries and governments at all levels; and the rapid urbanisation of the 21st century has turned this...
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Supply Chain Imperative, The: How to Ensure Ethical Behavior in Your Global SuppliersAMACOM, 2004
Like many companies in all industries, yours is making an admirable new commitment to higher ethical standards. You’ve worked hard to build or restore your reputation and the trust of your stakeholders. But all your best efforts may be undermined if the many links in your supply chain do not follow suit.

The Supply Chain...
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Verification Techniques for System-Level Design (Systems on Silicon)Morgan Kaufmann, 2007
A must-read in formal and semi-formal verification!     

       This book will explain how to verify SoC logic designs using formal and semi-formal verification techniques. The critical issue to be addressed is whether the functionality of the design is the one that the designers intended. Simulation has been used for checking the...
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Advertisers at WorkApress, 2012

	“Conversations with some of the sharpest minds in advertising lead the reader gently into the heart of the business. A great read whether you’re starting out in advertising or simply want to pick up some tips from the greats.”


	—Mark Tungate, author of Adland: A Global History of...
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Actionable Intelligence: A Guide to Delivering Business Results with Big Data Fast!John Wiley & Sons, 2014

	Building an analysis ecosystem for a smarter approach tointelligence


	Keith Carter's Actionable Intelligence: A Guide to DeliveringBusiness Results with Big Data Fast! is the comprehensive guideto achieving the dream that business intelligence practitionershave been chasing since the concept itself came into being....
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The High-Velocity Edge: How Market Leaders Leverage Operational Excellence to Beat the CompetitionMcGraw-Hill, 2010

	Generate Better, Faster Results— Using Less Capital and Fewer Resources!


	“[The High-Velocity Edge] contains ideas that form the basis for structured continuous learning and improvement in every aspect of our lives. While this book is tailored to business leaders, it should be read by high school seniors,...
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Skype(TM): The Definitive GuideQue, 2006
Learn how to make free phone calls to more than 75 million people, and dirt-cheap phone calls to practically everyone else, anywhere on Earth! You can do it with Skype. This book will help you get started fast, with any computer: Windows, Mac, Linux, even Pocket PC. Then, take Skype to the limit, with SkypeIn, SkypeOut,...


	[image: ]	[image: ][image: Applied Technology and Innovation Management: Insights and Experiences from an Industry-Leading Innovation Centre]

Applied Technology and Innovation Management: Insights and Experiences from an Industry-Leading Innovation CentreSpringer, 2010
Rapid application of new technologies and highly leveraged innovation processes are key for the success of companies and organizations in dynamic markets. Based on the experiences of one of the industry’s most modern innovation centers this book provides an insight into the tools and methods used to align customer requirements, competitive...
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