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Green Tech: How to Plan and Implement Sustainable IT SolutionsAMACOM, 2009
“Green” is a feel-good term. It has positive, earth-friendly connotations, often without much specificity—perfect for marketing purposes. Sustainability, on the other hand, is something we can measure and manage. We are sustainable when our use of resources does not permanently deplete or damage our supply, including natural...

		

Time Mastery: How Temporal Intelligence Will Make You A Stronger, More Effective LeaderAMACOM, 2005
"To be most effective, leaders must move beyond time management to time mastery. Time managers are reliant on clocks and calendars; time masters develop an intuitive sense of timing. Time managers see time as a fixed, rigid constant; time masters view it as relative and malleable. Time masters have what John Clemens and Scott Dalrymple call...

		

e-Learning 2.0: Proven Practices and Emerging Technologies to Achieve Real ResultsAMACOM, 2009
 When executed well, e-learning is a powerful way for organizations to save money while providing the up-to-date training and information that will help employees perform better and more efficiently. Unfortunately, all too often, companies are finding that they’re spending a huge amount of money for less return than they...






		

101 Boardroom Problems and How to Solve ThemAMACOM, 2008
Before becoming a consultant on meetings and effective decision making, I was employed as an engineer. My motto then was: Silence is golden. Keeping quiet in meetings was safe and risk-free, and rarely did anyone solicit my ideas anyway. Had I shared my input, however, it might have improved the quality of my team’s decisions and reduced its...

		

Powerful Proposals: How to Give Your Business the Winning EdgeAMACOM, 2005
How does a company constantly win more business than its rivals? A key factor is the ability to create proposals that outshine those from even the strongest competitors. Powerful Proposals helps businesses maximize the selling power of their proposals, with proven strategies for going beyond "this is what we do" documents in...

		

Fundamentals of Enterprise Risk Management: How Top Companies Assess Risk, Manage Exposure, and Seize OpportunityAMACOM, 2009
Using examples from companies such as Home Depot, Airbus, Boeing, and Nokia, as well as countries including Taiwan and Russia, "Enterprise Risk Management" takes an in-depth look at one of the hottest topics in business today. This title shows readers in charge of monitoring operational exposures in corporations, nonprofit organizations,...





		

e-Riches 2.0: Next-Generation Marketing Strategies for Making Millions OnlineAMACOM, 2009
Whether you're operating an online business or are looking to expand the Internet presence of your brick-and-mortar company, you'll need surefire marketing techniques if you want to keep your customer base growing and make the kind of money you deserve. This title is featuring inspiring and instructive success stories, as well as easy-to-implement,...

		

The Little Black Book of Project ManagementAMACOM, 2009
For nearly twenty years, "The Little Black Book of Project Management" has provided businesspeople everywhere with a quick and effective introduction to project management tools and methodology. The revised and updated third edition reflects the newest techniques, the latest project management software, as well as the most recent changes...

		

How to Write Fast Under PressureAMACOM, 2009
Anyone who regularly deals with work-related writing deadlines knows the kind of paralysis that can take over when there's too much to accomplish and not enough time to compose a clear sentence. This book contains an easy, efficient, and confidence-building process for keeping up and being productive, even under tight time constraints and...





		

The Communication Problem Solver: Simple Tools and Techniques for Busy ManagersAMACOM, 2009

	Managers need top-flight communication skills to keep their staffs productive and collaborative. But often, those who manage lack the ability to get things back on track once miscommunication occurs. This book helps readers analyze their communication skills and challenges and explains how they can use simple problem-solving techniques to...


		

Leading with Cultural Intelligence: The New Secret to SuccessAMACOM, 2009
We are pleased to write the foreword to David Livermore’s latest book on cultural intelligence (CQ). We have known Dave professionally for many years and have followed his work with great interest. Dave has always had a passion for intercultural training and education and has spent several years training leaders to serve on short-term...

		

Chocolate Fortunes: The Battle for the Hearts, Minds, and Wallets of China's ConsumersAMACOM, 2009
As China comes into its own as a world economic power, a new, huge consumer class is emerging, hungry for all things Western. In this land where twenty-five years ago most of the population had never tasted chocolate, five icons of Western business are now slugging it out in a battle royal to see which will become the Emperor of Chocolate in China....
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