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Information and Communications Technology for Competitive IntelligenceIdea Group Publishing, 2003
Competitive Intelligence can be described as producing and processing information about the environment of an organization for strategic purposes. To formulate a strategy, an organization needs to collect and process information about its environment—about, for instance, competitors, customers, suppliers, governments, technological trends or...
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Deploying Wireless NetworksCambridge University Press, 2008
deployment cycle in cellular and broadband wireless networks, including OFDM-WiMAX/LTE     

       Wireless operators will find this practical, hands-on guide to network deployment invaluable. Based on their own extensive experience, the authors describe an end-to-end network planning process to deliver the guaranteed Quality of Service...
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Designing Brand Identity: An Essential Guide for the Whole Branding TeamJohn Wiley & Sons, 2009

	Praise for previous editions of Designing Brand Identity:


	An inspiring and powerful toolkit.


	The Marketer


	Alina Wheeler provides a practical structure for the brand building process.


	Al Ries, coauthor, Positioning


	Wheeler's book offers a cogent description of how strategy and design...
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Reinforcement Learning with TensorFlow: A beginner's guide to designing self-learning systems with TensorFlow and OpenAI GymPackt Publishing, 2018

	
		Leverage the power of reinforcement learning techniques to develop self-learning systems using TensorFlow

	
		Key Features

		
			Explore reinforcement learning concepts and their implementation using TensorFlow
	
			Discover different problem-solving methods for reinforcement...
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Enterprise DevOps Framework: Transforming IT OperationsApress, 2018

	
		Transform your IT organization from one weighed down by set practices to one with a DevOps culture and a cloud-first strategy that is optimized by automation and other lean practices. In this engaging read, you will discover the opportunities, challenges, lessons, and rewards that CA Technologies encountered when making their agile...
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Windows .NET Server 2003 RegistryA-LIST Publishing, 2003
Provides a historical overview of the Registry and outlines the differences between Windows 9x/ME and Windows NT/2000/XP/.NET Registries.




Enabling system, network, and security administrators to master Registry concepts and architecture, this book provides a historical overview of the Registry and outlines the differences...
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Underwater Robots: Motion and Force Control of Vehicle-Manipulator SystemsSpringer, 2006
This book deals with the main control aspects in underwater manipulation tasks. The mathematical model with significant impact on the control strategy is discussed. The problem of controlling a 6-degrees-of-freedoms autonomous underwater vehicle is deeply investigated and a survey of fault detection/tolerant strategies for unmanned underwater...
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Time Mastery: How Temporal Intelligence Will Make You A Stronger, More Effective LeaderAMACOM, 2005
"To be most effective, leaders must move beyond time management to time mastery. Time managers are reliant on clocks and calendars; time masters develop an intuitive sense of timing. Time managers see time as a fixed, rigid constant; time masters view it as relative and malleable. Time masters have what John Clemens and Scott Dalrymple call...
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Silverlight 4: Problem - Design - SolutionWrox Press, 2010

	A hands-on guide to Microsoft's latest rich application development technology: Silverlight 4


	Silverlight 4 is the newest version of the rich Internet application toolkit that provides support for .NET capabilities over the Internet. With this latest release of Silverlight, Microsoft has revolutionized the way that Web...
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Organizations Don't Tweet, People Do: A Manager's Guide to the Social WebJohn Wiley & Sons, 2012

	Practical advice for managers on how the Web and social media can help them to do their jobs better


	Today's managers are faced with an increasing use of the Web and social platforms by their staff, their customers, and their competitors, but most aren't sure quite what to do about it or how it all relates to them....
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Group Cell Architecture for Cooperative Communications (SpringerBriefs in Computer Science)Springer, 2012

	Driven by the increasing demand for capacity and Quality of Service in wireless cellular networks and motivated by the distributed antenna system, the authors proposed a cooperative communication architecture? Group Cell architecture, which was initially brought forward in 2001. Years later, Coordinated Multiple-Point Transmission and...
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Advertising and Promotion: An Integrated Marketing Communications Perspective, Sixth Edition (The Mcgraw-Hill/Irwin Series in Marketing)McGraw-Hill, 2003

	The field of advertising and promotion continues to dramatically change since the dominant days of high-powered Madison Avenue agencies. Marketers must look beyond traditional media in order to achieve success. In order to best communicate with consumers, advertisers must utilize the myriad of media outlets-print, radio, cable, satellite TV,...
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